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Consumers care
about sustainability

Actively seek
out or prefer

560/0 sustainable

fashion items, ., ~

Source: Google Consumer Survey, May 2020, UK, n=1947



Search interest in sustainable fashion
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Source: Google Trends. Sustainable fashion related terms, global, Jan 2016 to Sept 2020 Google


https://trends.google.com/trends/explore?cat=68&date=2017-01-01%202020-09-08&q=%2Fm%2F0hkst

Sustainable
credentials
create a more
attractive
product

Source: Google/Basis research, UK adults, 2020 (total n=4,000)
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Shopper’s intuition is
pretty good, despite
the lack of
understanding

Only 8% of shoppers

(12% of 18-34 year olds) have
a strong understanding of
fashion sustainability.

So they turn to proxies
to judge.

Source: Google/Basis research, UK adults, 2020 (total n=4,000)

Top proxies to
increase perceived sustainability:

Responsibly sourced

Fairtrade

Better Cotton

Recycled packaging +11pp

Natural materials +9pp
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Source: Google/Basis research, UK adults, 2020 (total n=4,000)



Brand perceptions
of sustainability
correlate with
perceptions of
how innovative a
brand is perceived

Source: Google/Basis research, UK adults, 2020 (total n=4,000)

Consumer perception of brand innovation
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Sustainability and innovation
go hand in hand

Purchases made
offline are considered
sustainable

Purchases made from
a retailer are considered
sustainable

Purchases made
online are considered
sustainable

Purchases made
directly from a brand are
considered sustainable
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