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The profit potential of on-site advertising for retailers

Six steps to going live with on-site monetisation
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On-site monetisation can help etailers fund what matters to customers
Relative Importance of Purchase Criteria to Online Shoppers % OF RESPONDENTS RANKING IN THEIR TOP 3
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“We think of Amazon
in one of two worlds.

One world is Amazon with
ads and lower prices. Another 
world is Amazon with no ads

and higher prices.”

AMAZON SPOKESPERSON

On-site monetisation can 
take many forms 
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UK retailers are leaving 
money on the table

Page Views, March 2014
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of 10 of 10

Number of Top 10 Retailers Using On-site Advertising
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What has been holding UK online retailers back?

Lack of 
AWARENESS
of the
opportunity

CONCERN over 
DEFLECTING

CUSTOMERS
away from their site

Lack of 
ORGANISATIONAL FIT

and no INTERNAL   
    ACCOUNTABILITY Uncertainty

about what it
takes to deliver this  
TECHNOLOGICALLY

Value For Money

Low Prices

Quality of Products

Free Delivery

Large Product Range

Customer Reviews

Ease of Website Use

Suitable Products

Trust in the Brand

Delivery Options

Recommendation

No Sponsored Links

UK online retailers are missing out on an estimated £1bn
worth of advertising revenue by choosing not to monetise
the traffic on their websites

£150m
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POTENTIAL
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