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The profit potential of on-site advertising for retailers

UK online retailers are missing out on an estimated £1bn
worth of advertising revenue by choosing not to monetise

the traffic on their websites

POTENTIAL

'L Digital Media Revenue

CURRENT

Digital Media Revenue g ‘3‘

£150m —_ :

UK retailers are leaving
money on the table
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On-site monetisation can
take many forms
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What has been holding UK online retailers back?

Lack of
ORGANISATIONAL FIT

and no INTERNAL
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On-site monetisation can help etailers fund what matters to customers
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Value For Money
Low Prices

Quality of Products
Free Delivery

Large Product Range

Customer Reviews

Ease of Website Use “We think of Amazon
in one of two worlds.
One world is Amazon with
. ads and lower prices. Another
Trust in the Brand world is Amazon with no ads
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No Sponsored Links

Six steps to going live with on-site monetisation
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