MEET THE NEW
WIRELINE SHOPPER

Digital-savvy shoppers are taking a new path to purchasing
home internet, phone and pay TV. Harness it and you
can influence them every step of the way.
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CAREFUL CONSIDERATION
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MULTI-SCREEN DISCOVERY

They use mobile, video and search to discover brands and move closer to purchase
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SAY GOOD BUY NOT GOODBYE

Post-purchase, they turn to the web for customer service
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