2022 Retail Marketing Guide: Customers
turn to Google every day to browse,
research, and buy

Searches for “open now near me” have
grown globally by over 400% YOY"

Now, more than ever, people rely on digital to make their
purchasing decisions. But, it is important to note that
shoppers don't just turn to Google for things they want to
buy online, they also use Google to find what they need
nearby. To capture sales, businesses with physical
locations need to provide customers with a more personal,
seamless, and locally optimized experience.

Stand out with a Business Profile
on Google

Shoppers often use Google to check product and business
information online before going into the store. Claim your Business
Profile at no cost to make sure you're providing important
information to customers when they're deciding where to buy — like
your address, pickup and delivery options, and store hours.

Create a Business Profile
Your helps customers find and connect with you on

Google Search and Maps. This profile includes information like your
business’ address, store hours, photos, and more.

Cook’s Arts & Crafts Shoppe LLC

4.8 80 reviews
Yarn store
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DIRECTIONS SAVE WEBSITE SHARE

v In-store shopping + v Curbside pickup >

8009 Myrtle Ave, Queens, NY 11385,
United States
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’.Q_ Order pickup & delivery

See available providers

@ Health & safety: Mask required + Staff
wear masks * 2 more

Increase store visits and grow
INn-store sales

For traditional retailers and small businesses, bringing customers to
your stores can be critical to generating revenue. Google has
solutions to help you achieve this goal — whether that’s driving foot
traffic to particular stores, highlighting in-store sales, or promoting
specific products that are available for curbside or store pickup.

Performance Max for store visits*

Bring people to your stores by promoting your locations to shoppers

browsing on Google Maps, Search, YouTube, and the Google Display

Network with . You can drive foot traffic by sharing

store openings, special in-store promotions, updated business hours,

and specific products that are available in nearby stores. If you're

currently running you'll be able to upgrade them to
starting in June.

*Available in Australia, India, Japan, Malaysia, and New Zealand,
Singapore, Taiwan.

Local inventory ads*

Shoppers want to know whether the products they're looking for
are available before coming into stores. Showcase products that are
available in your nearby stores on Google Search and highlight your
fulfillment options like : , and

using

*Available in Australia, India, Japan, New Zealand, and Singapore.
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Smart Bidding* for store visits or store sales

Measuring the impact your online ads have on your in-store visits is
vital for meeting your business goals. Use

or to maximize total sales by
bidding the right amount to attract the right customers, whether
they end up purchasing online or in your store.

*Available in Australia, India, Japan, New Zealand, and Singapore



https://www.google.com/business/
https://support.google.com/google-ads/answer/10724896?hl=en#zippy=%2Cfor-advertisers-without-a-merchant-center-feed-or-store-visits-goal
https://support.google.com/google-ads/answer/9118422
https://support.google.com/google-ads/answer/10724896?hl=en
https://support.google.com/merchants/answer/7029574?hl=en
https://support.google.com/merchants/answer/7029574?hl=en
https://support.google.com/merchants/answer/9439765?hl=en
https://support.google.com/merchants/answer/9439765?hl=en
https://support.google.com/merchants/answer/3057972
https://support.google.com/google-ads/answer/9462119
https://support.google.com/google-ads/answer/9462119
https://support.google.com/google-ads/answer/10980636



