Cashless, Cardless, Seamless:
The Future of Mobile
Payments in Canada
Smartphones have replaced Canadians’ maps, alarms, translators, and personal trainers.
Are wallets next? Here’s a look at how Canadian consumers are using their phones to pay today
and what they want from mobile wallet technology in the future.

Canadians are no strangers to paying with their phones
One in three Canadian smartphone
owners has already paid for
something with a smartphone.1

And they want fast, seamless
shopping experiences.

$

32%
of smartphone users are always
or usually in a hurry while buying
something on their smartphones.2

The future of finance is mobile-first

53%

of smartphone owners are interested in
the ability to pay with their mobile
devices so they no longer have to carry
around credit cards or cash.1

51%

of consumers expect most people will
pay with their smartphone in the next
12 months in order to avoid carrying
cash or credit cards.3

Get ready to reach for that mobile wallet
A mobile wallet is an app on your mobile device that stores your
payment information. It’s like a regular wallet where you keep your
credit, debit, prepaid, and loyalty cards—just on your phone.

According to a recent Nielsen study:

65%

of smartphone regular purchasers
(those who make a purchase on their
smartphones at least once a week) plan
to manage their personal accounts and
payment information in a single mobile
payment system (mobile wallet)
in the future.4

Canadians are already tapping their cards and seem to be
comfortable with it. Mobile wallets use the same contactless
tap technology as today’s debit or credit cards.

85%

of smartphone payers who use
contactless payment technology
have positive perceptions toward
the payment method.4

Meeting Canadians’ mobile expectations
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convenient checkout process,

mean for Canadian consumers?

revolutionize the shopping
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ready for newer payment options
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curve by embracing emerging
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local businesses. As marketers,

technology and the many
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it. Keep an eye on trends, make

technologies and seamless
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eliminate the need for physical
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