
One in three Canadian smartphone 
owners has already paid for 
something with a smartphone.1

A mobile wallet is an app on your mobile device that stores your 
payment information. It’s like a regular wallet where you keep your 

credit, debit, prepaid, and loyalty cards—just on your phone. 

Canadians are already tapping their cards and seem to be 
comfortable with it. Mobile wallets use the same contactless 

tap technology as today’s debit or credit cards.

of smartphone users are always
or usually in a hurry while buying 
something on their smartphones.2

And they want fast, seamless
shopping experiences.

32%

53%
of smartphone owners are interested in 
the ability to pay with their mobile 
devices so they no longer have to carry 
around credit cards or cash.1

51%
of consumers expect most people will 
pay with their smartphone in the next 
12 months in order to avoid carrying 
cash or credit cards.3

According to a recent Nielsen study:

85%
of smartphone payers who use 
contactless payment technology
have positive perceptions toward
the payment method.4

65%
of smartphone regular purchasers
(those who make a purchase on their 
smartphones at least once a week) plan
to manage their personal accounts and 
payment information in a single mobile 
payment system (mobile wallet)
in the future.4
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The future of finance is mobile-first

Get ready to reach for that mobile wallet

Meeting Canadians’ mobile expectations

Look ahead:
To provide a speedy and 
convenient checkout process, 
brands and retailers must be 
ready for newer payment options 
that align with consumers’ 
behaviours and preferences.
This includes a range of newer 
technologies and seamless 
integrations that may ultimately 
eliminate the need for physical 
payment methods.

Get creative:
What will a shift to mobile wallets 
mean for Canadian consumers? 
Think: instant offers, loyalty perks, 
and opportunities to engage with 
local businesses. As marketers, 
it’s up to us to figure out ways
to provide value in these
brand-new micro-moments.

Be bold:
Mobile wallets may just 
revolutionize the shopping 
experience. Stay ahead of the
curve by embracing emerging 
technology and the many 
opportunities that come with
it. Keep an eye on trends, make
smart investments, and commit
to being there for consumers as 
they take the next step in the 
ongoing shift to mobile.

1

2

3

4

Google/Kelton, "Rising Consumer Expectations Study," Dec 2016, Canada, Online study to a nationally representative sample of 
Canadians 18+, n=2,225 smartphone owners.

Google/Ipsos Connect, "Rising Consumer Expectations in the Micro-Moment," Dec 2016, Canada, n=1,317 Canada online 
smartphone users 18+.

Google/Kelton, "Rising Consumer Expectations Study," Dec 2016, Canada, Online study to a nationally representative sample of 
Canadians 18+, n=3077.

Findings based on survey data collected online by Nielsen through the Mobile Wallet Study between Aug. 22 to Sept. 16, 2016, 
among 2,009 Canadian mobile device owners aged 18+.

SOURCES

Canadians are no strangers to paying with their phones

Cashless, Cardless, Seamless: 
The Future of Mobile 
Payments in Canada

Smartphones have replaced Canadians’ maps, alarms, translators, and personal trainers. 
Are wallets next? Here’s a look at how Canadian consumers are using their phones to pay today 

and what they want from mobile wallet technology in the future. 
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