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Traditional campaign 
execution

Hyper-relevant, 
Real-time engagement

Data capture

Retroactive performance analysis

Data-backed customer insights

Performance-led strategy

Thoughtful, targeted, scalable

Proactive



Big Data Analytics Machine Learning



Machine Learning



IDENTIFY TARGET & APPROACH GROW

OPTIMIZE SPEND



Acquisition

Customer growth





45+ days

OPTIMIZE



COURSE CORRECT

2-day

PREDICT

UPDATE MODEL
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ALT

Team: marketer + engineer + 
data analyst

Products:
a. Data & Analysis: BigQuery, 

Data Studio
b. Machine Learning: Cloud 

ML Engine, TensorFlow



Data integrity

Experimental mindset

Select business problem to 
address



Incomplete Data

Privacy & Legal

Bias

Resources

Creative



Is Machine 
Learning the 
“Holy Grail” 
for Marketing?






