The Connected Consumer in Saudi Arabia

The 2015 Connected Consumer Survey for Saudi Arabia confirms that dw Jm
consumer behaviour has undergone a big shift due to digital

devices. Saudis no longer go online — they increasingly live online.

Saudi consumers are living online

use the internet for
personal reasons

of KSA consumers use
the internet daily

of Saudis turn to the
internet first when
searching for information
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KSA consumers use smartphones to:

Watch Video Purchase Products Find Local Information
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Visit www.consumerbarometer.com to customize audience data
based on your individual business needs and develop a more informed
marketing strategy that helps you reach more consumers with the right

message, on the right device, in the moments that matter to them.
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