UAE users don't just
'go online' — they live online
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UAE users are now more
connected than ever

| access the internet for personal reasons
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Users go online to find
useful information on

local businesses.* ‘

Which information did
people look for?
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non-local retail -
offerings.>

54%

Why do people 66%
purchase online from

foreign countries? Better quality Appealing Broader range
of products offer of products

'Living online' has also changed viewing
behaviour in UAE

People watch online videos once a week or more on a:
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| was fully or mainly ﬂ
focused on the 70% g 63% ! 53%
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this week.

Are you catering for consumers
who 'live online'’

Are you giving local shoppers Are you taking the opportunity
what they need? to connect with a highly
engaged audience?

63% of UAE consumers use a smartphone 79% of UAE Internet users watch online
to find local information. Is your site videos at least weekly - rising to 82% among
optimized for mobile?4 under 35s. Are you present when your
customers are watching??

About

The Consumer Barometer is a free, online global consumer insights tool developed by Google,
in partnership with TNS Infratest. It covers 56 countries globally.
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