
Read the full report to see viewability rates around the world and
learn how to ensure your ads are seen, visit g.co/VideoAdViewability
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YouTube on mobile and tablet
continues to offer the highest viewability 
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In 2017, viewability rates on YouTube remained 
consistently high across the Americas, but varied greatly 
by country on the rest of the web and apps.

Viewability rates 
in the Asia Pacific from 
2016 to 2017
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YouTube ad viewability continues to lead the 
industry. In our 2017 analysis, we found that the 
average viewability of YouTube ads has 
increased globally, but remains flat across the 
rest of the web and apps. 

Video Ad Viewability 

2017

The State of Video Ad
Viewability in 2017

For video ads to make an impact, they need 
to be seen — not just served.

2% INCREASE FROM 2016 NO CHANGE FROM 2016. 




