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Smart buyers of Smart TVs in Russia

TV industry insights based on Google data



Summary

1. 84% of Russian Internet users use online for researching before purchasing TV sets. Three quarters of
them claimed search engine was used during research.

2. Winter is high season in this industry. Starting from Q3’15 there are more searches from smartphones
than from desktops.

3. Users usually consider 2-3 brands. Samsung, LG and Sony are most popular OEMs in 2015 and people
often compare them.

4. If people don't know the brand they are looking for they are more likely to search for specific type of TV
(LED, Curved etc.) or for a specific size of TV. Only 2% of generic TV searches are about high-end TVs
like OLED, SUHD, UHD. 32- and 55- inch TVs are most popular ones

5.  OnYouTube russian users are looking for 3 types of TV-related content:

a. “how-to” videos like “how to connect smartphone to a TV”
b. simple generic searches like “TV”, “smart TV”, “UHD” etc
c. reviews on specific TV models
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95% of TV buyers research before purchasing




84% of Internet users use onlinefora TV
research

What online or offline research did people do prior to their
recent purchase of TV?

¥ Only online research M Both online & offline research " Only offline research M No research

Source: Google Consumer Barometer, Russia, 2015 Proprietary + Confidential



Search engine is core online source for TV researches

What online sources did people use to make a purchase decision?

Search engine

Online research: on brand websites
Online research: on retailer websites
Advice sites / review sites / forums / blogs
Price comparison sites

Cnline video sites

Source: Google Consumer Barometer, Russia, 2015
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Interest to TV category grows by 40-50% every year. Last
december category grew twice compared to Dec'13

Monthly dynamics of TV-related queries, %,
100% = number of queries in Jan'14
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Oct-Jan is high-season in category: great opportunity to
leverage with campaigns

Average monthly seasonality of TV-related queries,
0% = seasonality on “average” month

73%

-23% — -23%
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Source: Google Internal Data, Russia, 2015 Proprietary + Confidential



In Q3’15 people started to search for TVs from their
smartphones more often than from desktops

Quarterly dynamics of TV-related queries by devices,
Q1'2013-Q32015
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People consider 2-3 brands on average while researching
for TV

How many brands did people consider before product purchase?

m Mobile Phones mTelevision

33%

32%

30%

One Two Three Four or more

Source: Google Consumer Barometer, Russia, 2015 Proprietary + Confidential



Volume of branded TV-related searches & probability
of co-searches,
2006

The closer 2 bubbles
are the more likely that
2 TV brands were
searched during same
session




Volume of branded TV-related searches & probability

of co-searches,

The closer 2 bubbles
are the more likely that
2 TV brands were
searched during same
session




Volume of branded TV-related searches & probability

Panasonic

of co-searches,
2011

The closer 2 bubbles
are the more likely that
2 TV brands were
searched during same
session




Volume of branded TV-related searches & probability
of co-searches,
2013

The closer 2 bubbles

are the more likely that
2 TV brands were
searched during same

session




Volume of branded TV-related searches & probability
of co-searches,
2015

The closer 2 bubbles
are the more likely this
TV brands were
searched during same
session




In 2075 Samsung is #1 TV brand by number
of searches in each subcategory...

Share of branded TV-related searches by OEMs, %,
HY'2015

mSamsung MWLG mSony

Tenesmr3op 55%

LED
Smart TV
Curved TV
UHD

ource: Google Internal Data, Russia, 2015

Proprietary + Confidential



Users like comparisons. Someone should tell
them which brand is better

KaKoM Tenesu3op nvulle col

Kakon Tenesu3op nydile g nnm
samsung




Users are researching for TV mainly by their
characteristics rather than type

Share of generic TV-related searches by types, %,
HY'2015

35.8%

0.2% 0.1%

Type Diagonal Price Resolution WiFi 18] Color  Frequency  Voice Gesture




Who people are searching for
different types of TVs?

----- TV + Curved
TV + UHD




People prefer 32", 55" and 42" TVs

Indexed number of TV range-related searches,
HY'2015

100%

Source: Google Internal Data, Russia, 2015
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Here's what people look for on YouTube about TV.
This cloud can be segmented on three parts...

KakK NoaKn4YnUTb TenegoH K
TENneBnU3opy




Main theme on TV-related searches are about
connecting different devices to TVs

KaK NOZKMOMUTE aHAPOWUI K TENEBU30PY

KaK NogKN4YKUTb NNaHLWET K TENEBN30PY

Kak noaknio4YnTb TenedoH K
TENEBU30OPY

KaK NMOAKIMH4YNTb KOMMNBKOTEP K TENEBU30OPY

Kak NogKMounTL HOYTBYK K TENEBK3opy
KaK NoOOKNH4YnTE NNaHweT K TeneBU3opy Yepes usb

Kak caenartb aHTeHHyY 4114 Tenesnaopa

KaK NOgKMEYNTE CMapTAOH K TENEBN30pY

Source: Google Internal Data, Russia, 2015 Proprietary + Confidential



Next - people are just looking for sor generic videos for
Inspiration

npoekTop smart tv

nasepHolit NpoeKTop

KaK NOAKITYUTb TENedOH K
TeneBu3opy

Tenesusopel 2015 roga
OOMaLLHWA KWHoTeaTp
0630p TeNeBMaopos

ource: Google Internal Data, Russia, 2015 Proprietary + Confidential



And finally, unlike usual search people look for exact
models on YouTube

sharp aquos crystal x
e Y Ig 55ub350v

sharp aquos crystal igg Ig 421b671v
sony kdl-42w817b
sony 4k zte spro

T KaK MOAKMIoYNTL TenedoH K
ambilight T e J.I e BVI 3 O py e —

Tenesunaop Ig .
Ig 42Ib650v " Xiaomi tv box

k3388

philips ambilight

2 infocus m2 Tenesnsopsl Ig 2015
LG 40UB800V

prestigio roadrunner 320
samsung ue40hG4pp  android tv lg 40ub800v unic uc40
lg 42ub820v  Ig 32Ib561v philips 50pus6809

Source: Google Internal Data, Russia, 2015
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Thank you
Google



