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| Key Q3'2016 findings

Automarket is mobile
O 1 first

55% of all automotive queries
now come from mobile, but

Automotive interest mobile auction metrics are still

is growing not that competitive compared

to desktop

Q3'16 search volume in
automotive category grew
+7% YoY mainly driven by

aftersales, generic and

new car search terms

growth

03

Hyundai and
Mercedes-Benz are
leading mass &
premium segments

Mass segment decreased by
-4% YoY, when luxury segment

grew +1% YoY

Google



Part 1

Category trends,
Auction metrics
and Top risers



| Search for cars has grown +7% YoY in Q3'16

Automotive category query volume
January 2013 - Q3'2016
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| Automarket is mobile first - 55% of automotive queries in Q3
came from mobile devices

Split of Auto-queries on Google.ru by devices in Q3'16,%
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Source: Internal Google Data Google



Ad depth is stabilised in
average point of 2.3 for

past two quarters for all
categories while average
CPC grew by +8%

Auction metrics, CPC in RUB



| Interest towards New cars continued to grow in Q3 2016 reaching 5% YoY growth rate speed while
used cars query volume is still decreasing (-9%) YoY

Indexed query growth 2015 - Q3'2016
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| Generic search volume is still on a rise with growth rate 13% YoY.
And After Sales category has +53% rise YoY in Q3'16 vs. Q3'15

Indexed query growth 2015 - Q3'2016
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Top rising queries in Q3 vs Q2 2016
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mmmmmmm Ranked by volume of searches, greater than 1000 queries
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| Ad depths in new car segment stagnated while CPC has grown to 21.3
In Used car segment clicks are still on a rise and ad depth grew to 3.6

cars

Key industry metrics growth in 2015-Q3'16
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| In generic category we see rise in clicks and CPC grew to 9.4 in August'16
In aftersales category we see grow in clicks, but CPC is lowering

Generics

Key industry metrics growth in 2015-Q3'16
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Part 2

Brand
leaderboard on
Google Search



| Hyundai is a leader with +29% YoY growth in Q3'16.
When overall mass segment is decreasing YoY -4.3% in Q3'16.

Monthly dynamics of branded queries in Mass segment,
2015-Q3' 2016

Tier 1

Interest towards Kia dropped
back in Q2 after high rise in
March, while Hyundai
leveraged to become a leader

Tier 2

Interest towards Renault is on
arise since the beginning of
the year and in holds the first
positions in tier 2

Tier 3

In 3rd tear Datsun
outperformed Peugeot and
Citroen in May and remained
on relatively same level till
the end of the quarter
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| Interest towards Premium segment is growing +1% YoY, but leaderboard positions remains
stable. Fastest growing brand is Mini with +80% Q3'16 vs. Q3'15

Monthly dynamics of branded queries in Premium segment,
2015-Q3 2016
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leading positions in
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@ Interest towards the

— @ majority of premium
brands is, +80%
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Part 3

A spotlight on
automotive
brands
performance on
YouTube



Source: Internal Google Data

| Automotive search on Youtube is growing 43% YoY
Mobile views account to 42% of all automotive YT views

Automotive search volume growth on YouTube

Search Volume on YouTube in Q3 2015 YouTube search Q3’16

Index: 100 21

YT Search share by
device in Q3 2016

Indexed query growth on YouTube 2015- Q32016
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| Unlike Google search on YouTube search Toyota is the leading brand in mass
segment
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Click on graph to
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Source: Google Trends, YouTube Search, Russia, 2015-2016
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https://www.google.de/trends/explore#q=%2Fm%2F052mx%2C%20%2Fm%2F0k50%2C%20%2Fm%2F017yh%2C%20%2Fm%2F07ywl%2C%20%2Fm%2F062s4&geo=DE&date=2%2F2014%2025m&gprop=youtube&cmpt=q&tz=Etc%2FGMT-1
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| Mercedes and BMW are the most searched brands in premium segment on
YouTube, but in Q3 BMW showed a slight decline in interest
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| Automotive content on YouTube is huge

2/0M+

organic views of automotive
content occurred in Q3 2016
in Russia

oogle



| SUVs, compact segments and sport cars were the most popular on
YouTube this quarter

BSUV ®Compactclass ®Sportscar ®Upperclass ®Midsizeclass ®0ther

SHARE OF VIEWS

BY CAR SEGMENT
Q3 2016

Source: Internal Google Data Google



| 10% of automotive content watched on YouTube is generated by

Automotive Brands

Source: Internal Google Data *Organic and paid views

Ny
10%

SHARE OF BRAND
CHANNELS VIDEO VIEWS
ON YOUTUBE

Google



| Cadillac, Infiniti and Volvo have the highest branded content share among all
videos featuring this brands watched

Share of branded videos views on YouTube in auto lux category,
Q32016




| Mass segment is more active on Youtube - 5 brands account to over 20% of relevant
video views

Share of branded videos views on YouTube in auto mass category,

Q32016
36% 29%




| Kia, Audi and VW brand channels attracted the highets amount of
viewers in Q3 2016

KA ®mAUDE VW = CADILLAC = TOYOTA = |NFINITI = MAZDA = HYUNDAI = RENAULT = Others

I& LEADING BRAND

CHANNELS ON
YOUTUBE

Bo Q32016
‘

Google

Source: Internal Google Data *Organic & Paid views



Thank you!

For feedback and questions please reach out to Google Auto team
auto-ru@google.com

Google
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