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The secrets of a successful promotion 
of your app with Google

Christian Vigne
Mobile Product Expert
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We had an intense product activity on app promotion in 
2015

Timeline by month

1. Replace body text by either typing directly 
into table boxes or copy and paste 
content in from other source

Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec

Paid user 
targeting

Universal app 
campaigns

Android 
postbacks

Ads in 
Google 
Play

Conversion 
optimizer for 
Youtube

App promotion 
on mobile GDN



Source:  Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis non erat sem

Proprietary + Confidential

There is more and more demand for app promotion & 
engagement solutions because...

Apps offer unique features App discovery is tough Apps are successful revenue 
drivers !

Apps have generated 

$35BN 
In revenue in 2014
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and performance

Search 
on Google.com

Watch 
on YouTube

Engage 
with Apps

Surf 
the Web

Discover 
on Play

We have many options for the promotion of your app !
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1 App discovery with Google ads

2 Scale and performance at your fingertips

3 Going beyond the download

How to change text

1. Place cursor on text box and enter new 
text or copy and paste from another 
document

Agenda
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App promotion on our 
display and video networks

900M unique devices per month 

650K premium apps

2M+ websites

2B+ daily mobile views on Youtube
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We have engaging and interactive ad formats on display
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And we can target the right users with the right bids

Run of 
network

Target our entire display 
network

Target paying user, active 
gamers or engaged users

Target interest based users

EngagementInterestsApp 
categories

Higher volume, lower bids Lower volume, higher bids

2$ 40$
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Take advantage of a true view for your app

Once the “Install” button is clicked, the 
advertised mobile app is downloaded

You pay if a viewer watches 30 
seconds or clicks to install your app 

Video ads play before a selected video 
in the YouTube mobile app. 

A banner with "Install" call to action 
appears below.
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http://www.youtube.com/watch?v=B-IVIJ7kKjE
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Search app promotion

27% our of users 
like our search 
engine to find 

apps
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From play or search, we match intent to app download
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People are looking for your brand and your apps

какой ты кот
котята против 

лисиц

камера кот-(орая 
снимает без 

одежды)

Examples of queries 
found on play

People are looking for retail, travel, entertainment, banking apps all the time and in all geos !

кот том говорящий 
бесплатно



Universal app campaigns : всë вместе !

Search 
on Google.com

Watch 
on YouTube

Engage 
with Apps

Surf 
the Web

Discover 
on Play

All the best of Google in one campaign
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http://www.youtube.com/watch?v=Ui7QZsioiiU
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Different conversions yield different values

Installs First app open In app events

$1 $2 $10?
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And conversion optimizer is here to reach your target CPI
Time

Wide targeting and 
enough budget

Quality ad 
variations 

Competitive 
bids

Conversion 
optimizer 

Target CPI
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Can we go beyond the download ?

Downloads

Investment

KPI = Cost per install

Downloads

Investment

In app events

KPI = Lifetime Value

95% of apps are 
abandoned 

within 1 month
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From Apps

`

From paid and organic Search
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A future without 
downloads ?

Stream the content of 
an app on your phone 

from a search
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K Kачество

O Oпыт

T Tаргетинг

In a nutshell...
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Cпасибо за внимание!

Questions?
Christian Vigne
cvigne@google.com 


