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Kak HanTu Kak Bblaenutbca cpegmu Kak usmeputb pesynbrar
noTpebutenen? peknambl? n oueHuTb ROI?
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OxBaT NOAXOASALLMX NOTPeEOUTENEN



| YouTube — nuaep no gHeBHOMY OxBaTy
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| YouTube — 60nee 80% oxBaTta 18-44 B MecsL
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MediaScope Web Index, March 2017, 12-64, Russia 700K+, all sites in platform




| YouTube nmeeT ocHoBHOI 06LwWmMiA oxBaT cpean OLV

YouTube oxBatbiBaeT 21% nojei,
KOTOpble HEIOCTYMHbI Ha ApYruX
OHNaliH-BM/e0 NJoLagKax

® YouTube
® GPMD
® IMHO Vi

Google MediaScope Web Index, March 2017, 12-64, Russia 700K+, all sites in platform Confidential + Proprietary



| MokoneHue 25-44 — ocHoBHas ayauTopus YouTube

YouTube Video Monthly Reach YouTube Video Daily Reach
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| YouTube — Mo6unbHoe npunoxexue

2007

AyaonTopus CMOTpUT
YouTube Ha desktop 2017

Cross-screen CMOTpEeHue:

e bonee 50% npocmoTtpos YouTube nponcxoaunt Ha
MOOWU/bHbIX YCTPONCTBAX

e TB — camoe 6biCcTpopacTyLlee yCTPONCTBO MO
noocMoTbamM
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HoBuHka: Cross-Screen
Audiences & Measurement

Kpocc-TapreTuHr Ha
noaen, HesaBuMCUMO oOT
YCTPONCTB

HocTyn K HOBbIM
curHanam Google ans
ayautopuun YouTube




| HoBble BO3MOXHOCTHY Ans
noncka ayautopum
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| JocTynHble TapreTuHru
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[ToBNMATb Ha pelleHune



Pexknama Ha YouTube
BMOHA U C/1blLLUHA

94% Viewability

(cpenHee no Poccun — 79%)

€ 95% Audibility




Peknama Ha YouTube 3aMeTHa:

CpefHee YNCNOo PONIMKOB B PEKNIAMHOM 6J10Ke
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POSINK ponunka pPOSINKOB




| dopmaTbl BUAeopeknamMbl Ha YouTube

OXBAT MW YHACTOTA

(GSPRV)

Reserve s
Video Ads
Bumper Ads

KPls: OxBat B niogsax, CPMs

Google YD

BOBJIEHEHUE U PACCMOTPEHUE
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TrueView Fo°
discovery

KPIs: MpocmoTpbl, CPV

JNEUCTBUA

TrueView

for Actions
TrueView

for Shopping
TrueView

for App Promotion

KPls: Knuku, peucteus, CPA/CPI




| TrueView In-Stream

dopmart: in-stream (BcTpanBaeTcsi B BULEO-KOHTEHT),
C BO3MOXXHOCTbO MPONYyCTUTb pekiaMy nocre 5cek,
HaXoAMUTCA B LIEHTPe BHUMAHMUS

Llenb: oxBaT Ka4eCTBEHHOW ayANTOPUM, faBas

Nnosib3oBaTes o BO3MOXHOCTb BbI6paTb, UHTEPECHA
NN eMy pekama

CtoumocTb: cpegHee CPV 0.65 pyonen —
onna4dmBaeTca B criyvae npocmoTtpa 30 cekyH

00

Skip Ad M poJinKa nnum B3aMMOOEeNCTBUSA C pPOJIMKOM

Awesome Music You Won't See
at Coachella | YouTube Nation |

Google



| Bumpers Ads — foOMNOHUTENbHBIA OXBAT M HaNOMUHaHMe

@ dopmar: 6-cek Henponyckaemoe in-stream B1AeO co
3BYKOM

LUenb: lononHUTENbHbIN OXBAT U YacToTa, co3aH
AN MOBUbHbBIX 3pUTeENen

o By Advertiser
"% 158 videos

Introducing My Burberry v
3,419,594 views

3620 3 A

CtoumocTb: CaMbint AelleBbl BUaeo-popmat
(cpeaHuii CPM 115 py6neit)

@ Subscribe

PEKOMEHOALIUM:

° Ncnonb3yiite Bumpers 0fHOBPEMEHHO C A/IMHHO-(DOPMaTHbIM
TrueView ons noBbilleHUs oxBaTa

° PacckasbiBaiiTe UCTOPUIO C MOMOLLbIO AJIMHHOIO hopMaTa B
TrueView 1 3aTem genanTte peMapkeTuHr Bumper ads ans
HaNoOMWHaHWA UK NPU3biBa K AENCTBUIO
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[TponaBainTe 60sblLue C
nomMowbro TrueView

Google | q
2y storé sokkkd (2,650,821) App Promotion

INSTALL Skip ad |
e Putein: cokpaTuTe NyTb K MNOKYMKe,
nogkntoume Google Merchant Centre k Skt P P msTaLL
BUAEO pekname.

e [punoxxeHus: nobaBbTe BUAEO B
Universal App Campaigns (UAC), 4yTo6bl
nocTponTb oxBaT Ha YouTube B pamkax
3apaHHoro CPA.

100 NIGHT HOME TRIAL

e [enctBusa u nuabl: [Nonyyante 60nbLue
Nnepexo/oB Ha CalT 1 AeNCTBUN B paMKax
3apaHHoro CPA.

117481

Shopping

Google | You{[




MHTepaKTUBHbIE paCLUNPEHUS

0340 {3

GoPro: Bombsquad Drops Into
SanFrancisco

1,393

iews

1l 03K @1 59K

GoPro

SUBSCRIBE
95k subscribers B

KoHeyHble
3acTaBKu

3O vdm3a

Clean Master ( Boost & Apps)

ok FREE

INSTALL

y
o Jtventiinll - [
GoPro HEROA4: Furious 7 - The

Adventure of Life in 4K
1,393,100 views

1 s & 300 [+

¥ SUBSCRIBE

Related Videos
GoPro: Mavericks

Invitational 2013
Richardo Borghi
b 488K views

ABTOMaTH4Yeckue
KOHEeYHble
3aCTaBKu

Skip Ad |
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Day2-Streicha  BedtimeYoga
‘Soothe 30 Days of. Sequence

Day3-ForgetWhat | AbsoluteHotYoga i Yoga For Weight
Vou Know-30 Day. loffcill-Full DVD. Loss 40 Minute Fa._

OBepneun c
NPU3bIBOM K
JNEencTBuUIo

Jamie's Brazilian Caipirinha - FOUR
Ways! | Jamie Oliver
er's Drinks Tube

Katie Pix

talian Bean Soup | Katie Pix & Gino
DAcampo - AD

[Moackasku

Go
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| Buaeo pemapkeTuHr
KoHBepTUpyUTe Tex, KTO NoCMOoTpen Ball ponunk TrueView

% TrueView \ R .

0 b GDN
[MoBTOp o g=n DAHHEDP B CETU
@ TrueView 06 Bumper Ad O Mowuckoas peknama

Skip Ad p|
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foodora global . 25,0846
36 Videos ° -

Ad - 0:450 foodora.com.atl

A

AN\ _—

foodora

GOOD FOOD TOUR
BRISBANE

Ad - 9:26°“® foodora.com.au

B Google play

Ad - 0:06 ® foodora.com.au T-Itle Goes Here
ia’ i foodora global 8 Subtitle / description goes here
Jamie’s Bacon Sandwich v @ 36 Videos 9 : @ ‘foodora global
2,673,344 views ‘ 36 Videos
The Best Restaurants in the World ~
i 205k Pk 127,928 views Harvest Salad >
ek B3k 69,203 views
I 20k Bk A
| .
. @ Subscribe . I




| Vogon — reHepaums nepcoHasnbHbIX BUAEO N3 OQHOIO WabnoHa

Basosoe Buaec

MHoXecTBO
MMuOHK BUAEO
AO
3aBefieHue
KamMnaHuu

KpeaTus B cnosx



| Mpumep Vogon: Google Poccus

I
Jole 1 ol

KYpPC €Bpo Kak rae 6amxanimm MmarasmH

S
I Il I

KaK CKa3aTh NoKa»xu 4YTO naet


http://www.youtube.com/watch?v=SCncMHk8EsA
http://www.youtube.com/watch?v=2Qih09T1pPo
http://www.youtube.com/watch?v=G0Ih5Exntjc
http://www.youtube.com/watch?v=79jPoxCr8yE
http://www.youtube.com/watch?v=gBu1zBtRBFQ
http://www.youtube.com/watch?v=ziWzKnl1R5M

OueHnTb pesynbTaT



O>XHO n3mMepuTtb Ha YouTube?

A

Media Brand Business

OXBaT B Nogax Brand Lift KoHBepcum

Google'| Youl®



| Media: Unigue Reach nokaeT, CKonbKo 4yenosek 6b1s10
OXBa4yeHo, cross-device

Google’| Yould



| Brand: Uccneposanwue Brand Lift

Ad Recall Brand Interest Brand Purchase
.................................. (search uplift) .. Favorability Intent
Brand Brand

Awareness Consideration

. PACCMOTPEHVIE LEVICTBUE




| Brand: Kak pa6oTtaeT Brand Lift?

Hape)>xHbih gu3anH

Jlerkas HacTpoMka
nccinepoBaHusa
MeTogonorus A/B TecTupoBaHus Onpoc 1 aHann3 opraHM4YecKoro PesynbTaTbl y)xe yepes 7 fHeun C
noucka Ha Google 1 YouTube
(X X
aom
Bupgenu

pekoMeHpauMsaMu rno:
KoHTponbHas

9 W Y

Mon/Bospact YacTtoTa fpocmoTpbI/

peknamy V8

[ns cpaBHeHUs Apyre UFPOKU Ha PbIHKE:
10x pa3mep BbI6OpPKHU
200x 6onbLue OTBETOB

Mponycku
KpeatuBbl  TapretuHr [eorpadwus
b, So k ) P




| Brand: OTueT Brand Lift

Google’| YoulD

Executive Summary

The brief results of provided Brand Lift and Brand Interest surveys are below:

43.6% lift in Ad Recall No lift in Product Interest

(best in class, based on studies from Finance vertical(s) in ALL)

NO lift in Brand Awareness

75.2% lift in Brand Interest

(Wlthln average, based on studies from Finance vertical(s) in ALL) Average cost per view du”-ng studyperiod: 30.07
View through rate during study period: 30.5%

Your creative is memorable, even though it did not move all the metrics measured.
Optimize campaign to increase Brand Lift and maximize reach to amplify the impact

Source: AdWords Brand Lift study. Number of responses per survey:
Brand Lift metrics not measured are not displayed on this slide. Check the appendix for complete results (all metrics and dimensions measured by the
Clarification on benchmarks: a) “below average” means that your result is among the bottom 25% results for the peer set; in average” means that your result is higher than the bottom 25% results
but lower than the top 25% results for the peer set; c) “best in class” means that your result is among the top 25% results for the peer set




| Business: lamepeHune KOHBepcUiA nocse nokasa

OueHunTe ‘ckpbITbIn aDdeKT oT Tex nonb3oBaTenen YouTube, KoTopble

yBUAENN peknamy, Ho:
e He K/IMKa/M Ha Hee Npu nokase
e oceTUNu Ball caiTe rnocse NPocMoTpa

e VcKanv Ball 6peH] B MOUCKe Mocsie NPoCcMOoTpa

Kak? Wcnonbays View-Through Conversions 8 AdWords
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