mSite UX - overall approach

[based on 25 principles
of mobile site design]

Andrii Krykavskyi
EMEA User Experience & Conversion Specialist, Google Dublin
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Opportunity

Increasing the mobile conversion rate by only 5% can bring
additional SSM annualized revenue

Start with A/B tests for higher site conversion rate!

How to calculate: Google Analytics ecommerce report



Case study: LUISAVIAROMA

Google

i

MEN »

SHIFFING, RETURNS & MPORT FEES INCLUDED

4 LUISAVIAROMA

WHAT'S NEW
Shop now for this HOLIDAY SEASON

WOMEN »

& 91% increase in mobile transactions
& 53%increase in mobile traffic
& 69% increase in mobile revenue

Q 48% of all transactions are influenced
by mobile

Case study link:
http://services.google.com/fh/files/misc/luisaviaroma_ga_external_case_study_final2.pdf



http://services.google.com/fh/files/misc/luisaviaroma_ga_external_case_study_final2.pdf
http://services.google.com/fh/files/misc/luisaviaroma_ga_external_case_study_final2.pdf

A few success stories....

AMOMA .o IEARYNCE RIS
Aol [ClJ -8l +40% Mobile Conversion Rate

l\4 A N G O +4% Online Mobile Revenue

nl,p +25% Overall Conversion Rate

A LUISAVIAROMA.COM +91% Mobile Transactions

+41% Mobile Conversion Rate

Link to Case Study

Link to Case Study

Link to Case Study

Link to Case Study

Link to Case Study

Link to Case Study


https://www.thinkwithgoogle.com/intl/de-de/case-study/dank-einer-verbesserten-nutzererfahrung-auf-verschiedenen-geraten-steigert-amoma-die-conversion-gesamtrate-um-21/
https://www.thinkwithgoogle.com/intl/de-de/case-study/dank-einer-verbesserten-nutzererfahrung-auf-verschiedenen-geraten-steigert-amoma-die-conversion-gesamtrate-um-21/
http://services.google.com/fh/files/misc/external_case_study_ciceksepeti_v1_2016.pdf
http://services.google.com/fh/files/misc/external_case_study_ciceksepeti_v1_2016.pdf
https://drive.google.com/file/d/0B8MsEC_ULp-ccXBkenVGazUySHZ0R1Qzel9vZzNrNmpIaURr/view
https://drive.google.com/file/d/0B8MsEC_ULp-ccXBkenVGazUySHZ0R1Qzel9vZzNrNmpIaURr/view
http://services.google.com/fh/files/misc/nu3-case-study-usability.pdf
http://services.google.com/fh/files/misc/nu3-case-study-usability.pdf
http://services.google.com/fh/files/misc/luisaviaroma_ga_external_case_study_final2.pdf
http://services.google.com/fh/files/misc/luisaviaroma_ga_external_case_study_final2.pdf
https://www.thinkwithgoogle.com/cee/case-study/lyst-increases-overall-conversion-rate-by-25-by-making-usability-improvements-1475589817/
https://www.thinkwithgoogle.com/cee/case-study/lyst-increases-overall-conversion-rate-by-25-by-making-usability-improvements-1475589817/
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http://www.conversion-rate-experts.com/gohenry-case-study/
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f10n average 30% of a/b

tests are successful."

Without a/b testing there is a 70% chance that you
implement a change on your website with no or a
negative impact on your revenue

Google Source:


http://blog.convert.com/seven-out-of-ten-of-all-ab-tests-fail.html
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http://www.whichtestwon.com

Prioritize

Avoid testing everything at a time. It makes it hard to
assess impact.

Google Source:


http://blog.convert.com/seven-out-of-ten-of-all-ab-tests-fail.html

Prioritize: speed-versus-impact grid

ﬂ =4
High impact, slow to launch High impact, quick to launch

\

. o~

Low impact, slow to launch Low impact, quick to launch

Source: https://web.archive.org/web/*/ebay.com




What is that?

Business & Industrial
Construction | Farm | Matalworking
Restaurant | Test Equipment

Cars & Other Vehicles
Cars | Motoreycles | Parts | more

Clothing, Shoes &

Accessories

Coins | Collectibles

Dolls & Bears

Electronics & Computers
Camaras & Photo | Call Phones &
Plans | Desktop PCs | Home Audio
& Video | Laptops | more

Entertainment
DVDs & Movies
Enterainmant Memaorabilia
Musie | Video Games | more

Home
Baby | Crafts | Home Decor
Kitehan | Lawn & Garden
Pet Supplies | Tools | more

Jewelry & Watches

Musical Instruments

Pottery & Glass
Real Estate

Specialty Services
Sports
Cards | Fan Shop | Memorabilia

Crmrtimm Coads | o

LAMLS W I FY L ——
Started
1240 (@) Howto
2 Hot Wheels under §5 Register
New CDs under $6
[, New DVDs under $8 @) Howto
9 - Shop on
= PlayStation 2 Games under $10 N
(2 Xbox Games under §15
1@&%‘%@ W Tips for Safe

Commerce

Yu- r

Mﬂ "E ig B Learn about
A .\ ) Dell Notebooks under $400 [2Ep77] EaPdl
- . Watches . . . Diamond Studs . . . Pl dding Bands . ..
] Featured Items all featured items...

22% Teeth Whitening Kit 40 Applications

Rare New Website-- Online Payment Service!!

Become a PowerSeller!! Stay Home & SELL! INFO

Source: https://web.archive.org/web/*/ebay.com




Google

w, . N — . - -
‘ texperian Your Experian Credit Score?
w

Now FREE FOREVER

By using eBay, you agree 1o eur use of cookies to enhance your experience.

Hello. Sign in or register | Daily Deals | Sell | Help & Contact

3 category
Following Today Fashion Home & Garden

Smartphones

As Good
as New

Save up to 50% on
refurbished tech vs. new.*

B8 12 Month Warranty

Shop Now —

nditions apply.

Electronics

Today's Featured Collections

Leisure

MyeBay M "

All Categories - Advanced

Collectables Health & Beauty Motors Deals & Special Offers Local

Shop the Car
Parts you Need

-



Conversion Principles

EASE OF USE / SITE HYGIENE
FLOW

Basket / Wishlist

Value Propositions Site Search

Upselling

CTAs Filters / Sorting

Visuals Site Navigation / Urgency Forms

Funnel

Cues Social Proof

& X34 X 3 X 3
ATTENTION ENGAGEMENT ACTION
HOMEPAGE PRO%’BTCETGSELEQGPEAGE BASKET / WISHLIST
LANDING PAGE PRODUCT DETAIL PAGE PAYMENT / ACCOUNT Google



oogle
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Touch-Friendly Information Design

“‘Regardless of the type of touchscreen device, people prefer to touch the center of the screen.”

“[...] always place the primary content at the center of the screen [...] Place secondary actions along
the top and bottom edges.

e “People prefer to view content in the center of the screen. Plus, they notice content in the middle of the
screen more quickly and read it more accurately.”

. ™ ‘,_F‘i Teriary o ..-_n -‘1
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(0 0 0 T
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{

Source: http://www.uxmatters.com/mt/archives/2017/03/design-for-fingers-touch-and-people-part-1.php &
http://www.uxmatters.com/mt/archives/2017/05/design-for-fingers-touch-and-people-part-2.php



http://www.uxmatters.com/mt/archives/2017/03/design-for-fingers-touch-and-people-part-1.php
http://www.uxmatters.com/mt/archives/2017/05/design-for-fingers-touch-and-people-part-2.php
http://www.uxmatters.com/mt/archives/2017/05/design-for-fingers-touch-and-people-part-2.php

How Do Users Hold Mobile Devices?

75% of users touch the screen only with one thumb.
Fewer than 50% of users hold their phone with one hand.
36% of users cradle their phone, using their second hand for both greater reach and stability.

e 10% of users hold their phone in one hand and tap with a finger of the other hand.

100%
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) i - 3 b V8

[ RS .= S
Cf“ L Vol - | T U I
=N \ / \ | J / \ \
\.__-\/\9 \h_/_ '\._.«} pod ’)
Cradled Hold and Touch Two Hands - Landscape

— — e
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Tap Check Type Short Long J ; .

Link Box Scroll Scroll ﬁ!& }5 /'; ? SVl
% 4\ F !
\ D : "/

One Hand - First Order One Hand - Second Order Two Hands - Portrait
Cradle Hold & Tap 1 Hand & 2 Fingers or

Thumb Thumbs

Source: http://www.uxmatters.com/mt/archives/2017/03/design-for-fingers-touch-and-people-part-1.php &
http://www.uxmatters.com/mt/archives/2017/05/design-for-fingers-touch-and-people-part-2.php



http://www.uxmatters.com/mt/archives/2017/03/design-for-fingers-touch-and-people-part-1.php
http://www.uxmatters.com/mt/archives/2017/05/design-for-fingers-touch-and-people-part-2.php
http://www.uxmatters.com/mt/archives/2017/05/design-for-fingers-touch-and-people-part-2.php

How far can users reach?

Google

axps

AlB
Allied brish Bank
FREE - In Google Play

Personal Be

Mot an online user? Register Now

Register for Internet Banking

Source: http://www.uxmatters.com/mt/archives/201 7/03/desiqn-for-finqers-touch-angoﬁ%ogle-poangt;j .php &
http://www.uxmatters.com/mt/archives/2017/05/desiqn-for-finqers-touch-and-peoole-oarf—ﬁ.Dhg !



http://www.uxmatters.com/mt/archives/2017/03/design-for-fingers-touch-and-people-part-1.php
http://www.uxmatters.com/mt/archives/2017/05/design-for-fingers-touch-and-people-part-2.php
http://www.uxmatters.com/mt/archives/2017/05/design-for-fingers-touch-and-people-part-2.php

Make sure users are comfortable to tap

elements
g Alitalia i3 Q=
=
Ve |
A\
!
-
Q
=

ERWACHSENE
- 1 +

KINDER (2-11)

W4 01230
= Q =
My files
1+
Folders
Photos
. Jan 9, 2014 o
Recipes
. Jan 17,2014 o
Work
Jan 28,2014 o
Files
Vacation itinerary o
Jan 20, 2014

. Kitchen remodel o
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6

Idea to A/B test: Touch targets
extend beyond the visual
bounds of an element. For
example, an icon may appear to
be 24 x 24 dp, but the padding
surrounding it comprises the
full 48 x 48 dp touch target.
(more details)



https://material.io/guidelines/usability/accessibility.html#accessibility-style

@ Attention

oogle




Conversion Principles

Value Propositions
CTAs

Visuals

Cues

ATTENTION

HOMEPAGE
LANDING PAGE



The 3 most important
elements of the homepage

1. A clear Value Proposition
2. Aclear Call To Action

3. Visuals of your
products/services

Google

amazon.couk Hello, bourienne =/
~— b

Shop By
Department WishList Deals Gift Card

————mnﬁmm——

British Red Cross
+ BritishRedCross Europe Refuges Crisis

‘ Vid-Season

". :50%Off

Extra 20% off nappies + Free One-Day Delivery

amazon.co.uk

Proprietary + Confidential




Elements of a good value &
proposition

% Add value/resolve anxiety from the
start.

% Not a slogan nor a positioning
statement. gift card

when you spend
$125 on baby
iters.*

% Specific, customer-oriented, with a ——
clear benefit and answer the question i Catupon e 0%
“Why buy from you?”

save on
cookout classics.

% Number 1 concern in retail is about

. “ . ”oe browse by category
delivery costs. Use “Free delivery” if topcatogores shopa

you can or clarify the delivery costs
from the start.

Google o



Main value propositions (interpreted)

n Free delivery, return
a Free trial
a 20% discount

a Secure payment



Try exposing your main value proposition
prominently

Proprietary + Confidential

Ensure your users are always

i |
| {E[B LOW COST DELIVERY 1 l!ﬂ PI*GPI}' = awa I’e Of yOUF Value
: R TR i B I propositions. Show it
+|) RETURNS FREE OF CHARGE =
. | Preply helps you find private 1 prominently.
1 tutors at affordable prices |

P
2
7]
T
o
7}
&
=

New styles online every day - here are the
best! @ New York
Q Sdo-Paulo
B8 Ciudad de México
. Warsaw
u Mockea
'B Enaglish via Skype

Q 1 L9, | = = students have found




Sign Up

Sign Up & Get the Best Daily Tips



Focus on benefit oriented call-to-actions

Control:

Join BettingExpert

- = Treatment:

Get FREE Betting Tips

Password:

BettingExpert.com tweaked the
form copy (headline & button text),

led to an increase of 33% in
membership sign-ups

Original: Sign Up
Test: Sign Up & Get the Best Daily Tips



Try adding call to action clearly

v 4 i 10:50
N, Y Q V¥ A

EXPERIENCE GREATNESS IN MOTION.
FOR WOMEN, THE ULTRABOOST X RU
PAST WHERE OTHERS STOR

"™ +1 855 896 0041 =

Ultimate monitoring tool for all
devices

WhatsApp, SMS, call logs, location tracking & 25 more
features

Compatible with Android, 05, Windows PC and Mac
Qs

Easily accessible from any browser
247 multi-language support

Free online help with initial installation

WHAT IS MSPY?

mSpy is a global leader in moni O 2
solutions dedicated to satisfving end-

J @) a

Proprietary + Confidential

Ensure your users are always
aware of your value
propositions. Show it
prominently.




Try adding call to action clearly

Option 1

v 4 i 10:50
= (. 1) 2

Prepaid

Manage your mobile spend with ease

o

— o
((E2)) Geta prepaid plan > |
AN A ¥
([ ) Getthe Tourist Plan > |
\\\ 5t P

NeedanewPay (3) Need to ®
As You Go® recharge?
SiM?

About us

Careers

Sitemap

Option 2

v 4 i 10:50
= e 1} 2

Prepaid

Manage your mobile spend with ease

((=)] Get a prepaid plan

>

NeedanewPay (3) Need to ®
As You Go® recharge?
SimM?

About us
Careers

Sitemagp

Proprietary + Confidential

Guide your users: Try showing
call to action prominently and
play with contrasts.




{650) 555-1234 {650) 555-1224
e i = Yol

{323) S55-6789 - {323) 555-6789

Do. Daon't.

You can use a darker or lighter tone of color Don't place low-contrast tones of the same

to create a monochrome, yet accentuated, color against each othar. Its difficult to read

loak text with a low contrast against is
background

This color wheel depicts contrasting CTA colors opposite to their main colors.

You can simply pick the color shown opposite to your site’s background color from the
color wheel and test it out. Check: google material design.



https://material.io/guidelines/style/color.html#color-color-palette

Be careful with image sliders

Proprietary + Confidential

Idea to A/B test: Automatic
image sliders can be tricky, as
take too much space and
attention, which drags the
focus away from important
CTAs.

What's more, users can't go
back to the messages they like.

Thus, you could try “user
initiated” image sliders where
you let people swipe to see
your different offers.

Indicate that they can do it by
displaying a part of the next
image and use dots.

Google



Statistics show that carousels rarely work

Carousels can be perceived as banners and therefore will be ignored.
The user should be always in control.

ND.edu Feature Click-Through Rate

90%

67.5%

Luke Wroblewski i~

@lukew

45%

.@erunyon basically that data tells me don't
use carousels. cc/ @brad_ frost

4~ Reply T3} Retwest W Favorite ®e®e More

22.5%

— —
Position 1 Position 2 Position 3 Position 4 Position 5

source: http://conversionxl.com/dont-use-automatic-image-sliders-or-carousels-ignore-the-fad/ & https://erikrunyon.com/2013/01/carousel-stats/ &

https://www.nngroup.com/articles/auto-forwarding/


http://conversionxl.com/dont-use-automatic-image-sliders-or-carousels-ignore-the-fad/
https://erikrunyon.com/2013/01/carousel-stats/
https://www.nngroup.com/articles/auto-forwarding/
https://www.nngroup.com/articles/auto-forwarding/

Be careful with image sliders

L=t BROWN THOMAS @ @o

HOMEWARE SALE

UrP TO

50% OFF*

HOMEWARE SALE

Enjoy up te S0% off

Proprietary + Confidential

Idea to A/B test: Automatic
image sliders can be tricky, as
take too much space and
attention, which drags the
focus away from important
CTAs.

What's more, users can't go
back to the messages they like.

Thus, you could try “user
initiated” image sliders where
you let people swipe to see
your different offers.

Indicate that they can do it by
displaying a part of the next
image and use dots.

Google



Retail: 30-40% of the space on homepage
goes to the top-level categories

Was suchen Sie?

200 Jahre Fahrrad -
200 € auf's E-Bike.

Nur am 12.06.17 gibt es € 200.-
Direktabzug auf ausgewahite E-Bikes.

O800O0O0

Proprietary + Confidential

Idea to A/B test:

When landing on the homepage
of a new site, users will try to
infer the scope of the site
they’ve landed on.

On the homepage and landing
pages, brands should give

references to minimum of
30-40% of the top-level
categories




oogle

@ Engagement




Conversion Principles

EASE OF USE / SITE HYGIENE

FLOW

Site Search
Filters / Sorting

Site Navigation / Urgency

Social Proof

ENGAGEMENT

CATEGORY PAGE
PRODUCT LISTING PAGE
PRODUCT DETAIL PAGE



Try to show search prominently

v A4 H10:50
ama.zon-w-"k Hello, andril 8 -\J

Departments Music

echodot £499%

La plus grande sélection
mode et tendance en

F“'“?“ ._ﬁ4o% ,mmw\ Europe
Related to items you've viewed FEMME

- More Mile Cheviot 3 Mens Trail
Offroad Running Shoes HOMME
~ from £26.78
ENFANT

iLoveSIA-Delocrd Men's MultiSport
Running Shoe
P P2 from £22.44

- More Mile R66 Mens Running Shoes
- Blue Recherche

Proprietary + Confidential

Search bar is very actively
used on websites of specific
types (retail, travel).

Users, who engage with search
generate 2-3x higher
conversion rates, therefore, are
2-3x more valuable.

Zalando shows a prominent search
bar using the full width of the screen,
also indicating what it is that users
can search for.

Google



A/B testing iteration: search bar sticky on the top

Search Halfords for... Q

Important Safety Notice: Product recall on Exodus Roof Mount Cycle
Carrier {item code 210150} FIND OUT MORE

.8 4

20%°“f -

~ ol "
a range of bikes ""‘

halfords.com

Try to to stick the search bar to the top of the page like Halfords does.



Next A/B testing iteration: header sticky on the top

- Que recherchez-vous ?

B \

DESTINATION HIGH-TECH : JUSQUA - 40 %

PC ultra-portables, 2-en-1 Reflex Canon EQS 1300D ...

Go even further by making the whole header sticky on the top of the page like fnac does.




If not used correctly
Site Search can lead to bad user experience

e 22% of searches give zero results

e 85% of searches don't return what the
user is looking for

e 80% will abandon the website

source:



http://www.youtube.com/watch?v=cbtf1oyNg-8
http://conversionxl.com/copywriting-based-on-the-science-of-persuasion/

Avoid dead ends in.
the user




If no search result is returned try to give users
an alternative

Proprietary + Confidential

Adidas.com

Idea: provide users with a clear
- vl call to action, avoid dead ends.

Inspire!

| F
g\gRAﬁti; KSEOEEY BUT NO RESULTS WERE FOUND o

SEARCH TIPS
= Dmtiecmucs s patrg
- Charge your marchasery

Bt

Highlight your most popular
products to ensure that users

TRY AGAIN

il

I I
! I
I I
! I
I I
1 o I
| oncomck TN I are not getting stuck.
- |
! I
I I
! I
I I




More ideas

’ Apiikaeja Zaisndo @ amazon .couk : m Y | B
R r-—-—————————————

2t 1
medoff
.-ZEIlandCI i Q - _FM__ —— - _Ba_.‘ —— = — £ -
We're sorry. We cannot find any matches for your search - Rewn i
= o ~ v g T Al Auction Buy It Now
Mo s Zugisw  Lleaneet  Koank
~ -T. - ': — h.:l-un’- ;;'D I_ ';' - Best Sellers 0 results found for kedoff, so we searched for medoff >
fwoje wyszukiwanie " przyniosio nieststy
wynikéw.
The Koch Papers : My Fight Against
Anti-Semitism by Rafael Medoff and
INSPIRACJE = ." R

I |
I |
1 |
I |
I |
I |
1 |
All-New Fire TV Stick with Fire TV Stick | Streaming
| Alexa... Media |
£30.99 Frdefriedr (53,938) 78RPM Columbia E7753 D Medoff,

| I Russian Folk, Zabudu ] Notchi /Po Sinim
I 1 Volnam V+
| |
I |
I |
| |
| |
I |

]

$33.95

+$19.95 shipping
or Best Offer

R
)

4
Lightning Cable Syncwire Duracell Plus Power Type AA
Applei... Alka...
£6.29 £8.48 £5.69

Ve vr v dr (6.656) WRirir (764)

NEW - | Couldn't Love You More by
Medoff, Jillian

y  sa.98
E. X +36.99 shipping




Try to offer recommendations while
users are typing

Proprietary + Confidential

sizeer.de

- I VT T - Idea: By offering

N [ = | recommendations you ensure

I I that users find can find the

: : products they are looking for

L R e e e : more easily. Please ensure your
! |
| |
! |
1 |
! |
| |
! I

EMPFOHLENE PRODUKTE DIE VORGESCHLAGENEN
KATEGORIEN

site search returns the

&l  TIMEERLAND FULK LP OX

strongest results first.

& o TIMBERLAND ADV 2.0 CUPSOLE ALP INE OX
* TIMBERLAND KILLINGTON HIKER OX
g TIMBERLAND KILLINGTON HIKER OX

L TIMBERLAND PREMIUM 6 INCH

Gflip..  TIMBERLAND NEWPORT BAY SUEDE PTO

- -




Try implementing an autocorrect function to compensate
for common spelling mistakes

v/l
=Q asos ® @

H Relevance v Refine
T-Shierr |
| ‘We clso searched for 't shirt' |
1 11,800 styles found

€28.17 ®) ge3.38 ®

Jack & Jones 2 Pock T-Shirt In -~ Ted Baker Melange Crew Neck T-
Slim Fit Shirt

I ST
. ZalandD Tahirrt Q

Meni Stansaile Anmeiden  Wunschzetiel  Warenikorh

Kategorien “~ | Filtern / Sortieren ~

Tshirrt 5058 Artikel

L T |

-23%

TOM TAILOR DENIM Calvin Klein Jeans
T-Shirt print - navy T-Shirt print - bright white
20,99-€ ab 22,99 € 49,95¢€

[ vl
= wayfa\l:g @

cupbord -

=== ——————

Search results for "cupboard” 1

U ]

(1196 Items)
=
Refine  Recommended v S
Did you mean: cupboard »
[ | B
s

Vicente Cupboard Vicente Cupboard
by Home Etc by Home Etc
£399.99 £405.99

FREF Shinninn FRFF Shinninn
By continuing to browse the site are agreeing to our
f i

Source: asos, zalando, wayfair




4 the hamburger button
is almost as popular
as search on mobile
websites ],

Apparel and Accessories sites had on
average the highest hamburger menu
engagement rate (26%). And within
that category, certain sites had as
much as 59% of mobile site visitors
interacting with the hamburger menu.

Google

Source: www.moovweb.com


https://www.moovweb.com/hamburger-menu-handy-tool-or-useless-icon/

“Hamburger” versus Text menu icon

1st Test 2nd Test

= JZcaffeineinformer Q@ Original 240,000
unique mobile visitors
I [E] Lcaffeineinformer Q @ Lcaffeineinformer Q

venu  Lcaffeineinformer @ -22.2% (CvR)

I “MENU was selected by 20% more unique

L caffeineinformer Q +5.70/° (CVR) visitors than the icon.”

Lcaffeineinformer & 4+12.9% (CVR)

Source: http://exisweb.net/mobile-menu-abtest & http://exisweb.net/menu-eats-hamburger & http://mor10.com/hamburger-bad/


http://exisweb.net/mobile-menu-abtest
http://exisweb.net/menu-eats-hamburger
http://mor10.com/hamburger-bad/

Proprietary + Confidential

Hamburger menu

three.ie zalando

Consider testing different
versions of menu icon - with /

v AR 1050 L v/Rus without text

® zalando

Get a Free
iPhone 6s

with All You Can Eat Everything* 7/
La plus grande sélection

from just €60 a month mode et tendance en

Europe

FEMME

HOMME

ENFANT

Google

Recherche P



A/B test the position of the app promo
banner: top and bottom of the screen

() rabota.ua

TyT HaxoouTcs pabora,
@ rabota.ua k¢ Cambiit 6onbLLIOIA CaIT AAS NOWCKa
paboTsl
TyT HaxoguTcs paboTa,
CaMeiin 60nbLUIOIA CalAT ANS NoMcKa
paboThl

WHTEpecHmE BakaHcum

PasmecTuTs peaome

OCCTYNHO B

ACL

Wrrepecrsie sakascan ¥ Google Play

Proprietary + Confidential

When users visit the homepage they
see the app promo message. This
might block the user from the ability
to navigate through the site or to
engage with their account.

A/B test both option.

Google



@ Action

oogle




Conversion Principles

Proprietary + Confidential

EASE OF USE / SITE HYGIENE
FLOW I

Basket / Wishlist

Value Propositions Site Search

Upselling

.

CTAs Filters / Sorting

Visuals Site Navigation / Urgency Forms

Funnel

Cues Social Proof

(X X X X X X
@ (@ ()

CATEGORY PAGE
PRODUCT LISTING PAGE
PRODUCT DETAIL PAGE

HOMEPAGE
LANDING PAGE

BASKET / WISHLIST
PAYMENT / ACCOUNT Google'



Try to use social proof

moneysupermarket.com

v 4 i 10:50

Super
Market «m

First time here?

Get a new quote

Been here before?

Retrieve quotes

Very helpful and saved me loads!

Janet Morgan
Dorset 27 August 2014

|

|

|

| used your website and found a good deal. 1
Il

|

|

Proprietary + Confidential

According to a Nielsen report
70% of consumers trust
consumer opinions online. 63%
more likely to buy when
reviews are displayed

Idea to A/B test: use social
proof (eg. user testimonials,
ratings, number of people using
your services/products etc.) on
mobile experience




Social proof in Retail

Proprietary + Confidential

Idea to A/B test: use social
proof (eg. user testimonials,
ratings, number of people using
your services/products etc.) on
mobile experience

VICTORIAS
SECRET

¢ NEW ARRIVALS
I

The Angel Sleep Tee
I hekdekd (108) > Write a Review

| 124527100 2/20758

This model is 5' 10° and wears a size 5. Thair chast
measures 337 and the waist 24"

Mo L e e




Try Upfront Progress instead of starting with a
blank

There is more motivation for getting things done the closer we are to
completion

T

|i Cool. You have completed 2 out of 12 things already.

You have completed 0 out pf10 things. Keep it up.

Google source: https://goodui.org/#42



Urgency is a powerful motivator, if done well.
There are 3 ways to create urgency:

o Quantity limitations (Only 3 tickets left at this price)
o Time limitations (Discounted tickets until July 1st)
o Contextual limitations (Valentine's Day is coming, get a gift

now)



http://conversionxl.com/how-to-increase-sales-online-the-checklist/

Urgency is a powerful motivator, if done well

bookin.com

Booking @® Q =

Choose your preferred language and currency

English (US) v EUR

Q Dublin

B Feb6-Feb7(1night) &= 2 adults

9 Map = Sort

T Filter | 488 results )

—_——— =g

The_ Gle_n G:esmou_se

Sold out on our site I
M You're too late! No rooms left at this > 1

property on our site.
TatesTBSOKInG: yesterday — — — =7

@ You missed it! Sold for € 48

Maldron Hotel Smithfield

| e e |E\Fery Good

§ Dublin City Centre, Dublin = 1.2 km
from center

@ Latest Booking: 35 minutes ago

-67% TODAY!

Selling Out Fast!

46% of properties are reserved on our site
in Dublin

Tip: Secure your reservation today to ge 20
the best choice.

rentalcars

Dublin Airport (DUB)
Tue 07/02117 10:00 AM - Fri 10/02/17 10:00 AM

Ford Ka =

Mini |ExceHenL value
" Without Air

i aqt‘i Condifioning
“‘;‘a = & Manual
- 5 1]
— & 5o i1

FREE Amendments

I Toyota Corolla = 1

1 This car is likely to sell out soon! |

o 1| o .

4 Seats | 2 Doors
7810

——— e o o o
FiBuigel
5 Seats | 4 Doors

v Without Alr 25
Conditioning

+ Manual ¥

B Full to Full

FREE Amendments

Toyota Auris Diesel

This car is likely to sell out soon! o

Gompact | Top seller - —
-

4 Seats | 4 Doors

Proprietary + Confidential

Idea: Test urgency elements on
the relevant pages




f Average checkout displays twice
as many form fields as needed

the average checkout contains 14.88 form fields. Yet our checkout usability
testing also reveals that most sites can achieve a 20-60% reduction in the
number of form fields displayed by default.

)

Source:https://baymard.com/blog/checkout-flow-average-form-fields



Shift is towards 6- and 7-step checkout flows — with a
6-step checkout flow now being the most common

The number of checkout steps (2012 vs 2016)
Among the top 50/100 grossing US online retailers

© Baymard Institute, baymard.com/checkout-usability

B 2012: 5.08 steps avg.
B 2016: 5.42 steps avg.

ultra-long checkouts
are dying

number of checkout steps

Source:https://baymard.com/blog/checkout-flow-average-form-fields

Google



f With further optimization work we
find that checkout flows with as
little as 6-8 form fields can be

achieved. "

Baymard Institute.
Authored by Christian Holst. Published on November 8, 2016.




Try using social media for easier login and
registration

v 4 i 10:50
"d 1 7:01

Sign in

Sign in with social. Pow!

Use your email address

Email address

Password

Proprietary + Confidential

Idea to A/B Test: Also consider
enabling social login.

For users it can be more
convenient to use social
accounts for signing in and
registration to avoid creating
and having to remember a
password.




It is difficult to type on mobile

me_every_time@



Try to use auto-suggestions when users type in their email

I john@gmail.com i
john@hotmail.com

john@mynet.com
john@yahoo.com

john@windowslive.com

john@msn.com
john@

4
1 2 3 4 3 6 7 8 9 /]
qwe T T t y u i oop

address

<« vueling [ ]
vueling
[

|:|k@gmailAcom
[ k@outlook.com

[ k@yahoo.com
:lk@hotmail.com I

|:|k@vueling.com

1 2 3 4 5 6 7 8 9 0

qgwerr tzuiop
asdf gh j kI
4 y xcvbnma@a

210 @ @ Deutsch ) @

When users type in their email try
to use auto-suggestions that
recommends the most common

email addresses.



“Mailcheck” script to verify email addresses

<script=

var domains = ['gmail.com', ‘'acl.com'l];

var secondLevelDomains = ['hotmail']

var topLevelDomains = ["com", "net", "org"l;

var superStringDistance = function(stringl, string2) {

// a string dista

}

°
$('#email’).on("blur®, function() {

How to implement?
domains: domains, al
secondLevelDomains: secondLevelDomains, // opt
topLevelDomains: topLevelDomains, // opti
distanceFunction: superStringDistance, // optional
suggested: function(element, suggestion) {

nce algorithm of your choosing

goo.gl/8XDQkX

// callback code
H
empty: function(element) {
// callback code
}
b
};
</script>

Google Source: https://github.com/mailcheck/mailcheck


https://github.com/mailcheck/mailcheck
https://github.com/mailcheck/mailcheck

Implement address autocomplete

e el

aspsnippets.com

Autocomplete TextBox without What is the Google Place
Google Maps with Place changed
e autocomplete API?

Location:

S When the user selects an address from the list of

A Complete .NET suggestions, your application can then populate the
T iunen correct fields of the address entry form.

HTMLS, WPF, ms, ASPNET,
&wW e

2 Download
£Or Gm@ﬁ@y ActiveReports .

Demo link
Link for implementing address autocomplete

Google



http://www.aspsnippets.com/Demos/892/
https://static.googleusercontent.com/media/haoso.co/en/US/work/mapsearth/resources/improve-shopping-cart-with-address-autocomplete.pdf
https://static.googleusercontent.com/media/haoso.co/en/US/work/mapsearth/resources/improve-shopping-cart-with-address-autocomplete.pdf
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Display the right keyboard for each field:

By providing the right keyboard

& @  privatkredit.postbank.c : & @ https:/pkd.dkb.de/an [ for eaCh field! you Ccan save 2 or
R - 3 extra tap per field for users.
Telefon tagsiber) There are 3 keyboards type
Credit data ® = available: letter, email and
Desired payment amount E-Mail n u m ber
3000
Sind Sie bereits Kunde der DKB AG?*
Desired time or desired rate? ja D
, Anschrift When a number is asked,
Matu"ty rate StraRe, Hausnummer* .
display the number keyboard.
R : | Similarly, display the email
' SO | keyboard when an email is
! 1 2 3 | |
I | | asked
: 4 5 6 I I
GHI JKL MNO I I
: 7 8 9 I I
: PQRS TUvV WXYZ I I
1 + % # 0 <) : 7 espace . Accéder :




Inline text in form fields: More examples

#0000 vodafone IE = 15:42 10} 32%E )

' PayPal ® €195.00 EUR <

UBER

ALREADY HAVE AN ACCOUNT?

Create a New Account

@  privatkredit.postbank o [ 3

PayPal Guest Checkout

Your financial details won't be shared with the

Dr. v

marchant.
Country
United Kingdom L Samtliche Vornamen
Kylel
Card type ~
Nachname
Card number
3 Familienstand wahlen
Expiry Date csc = v
N W X
First name Last name
a z e r ¢t y u 1l o p
Billing Address
q IS d f g h J k | m By procesding, | agree that Uber or its representatives
Address Line 1 - G - may contact me oy email, phane, or SMS (ncluding by

automated means) at the emall address or number i
pravide, including for marketing purposes. | have read
and understand the Driver Privacy Stalement.

Address Line 2 (optional)
G @ Q} espace

Integrating the text in the form fields, that way the form looks shorter




Inline text in form fields

 $Am050] Eobuwie, Paypal save space in
the form by integrating the text

@ecbuwienl T 2 : .
in the form fields, that way the
Zamowienie form looks shorter
(D) owsm () Doszawa () PLaTHOAE () PODSIMOWANTE
(1) Twoje dane
ZALOGUT

Masz juz konta? Kliknij zeby sig zalogowac

(@) 0soba prywatna () Firma

Adres e-mail
Irmie
Nazwisko

Tel. komdrkowy

PRZEIDZ DO WYBORU METODY DOSTAWY >

< @) O



Consider showing popular payment
methods visually

adidas.com
. w/m0s0)
5 products
Product total €474, 75
Delivery 7 FREE
‘Il;:‘:l:nhufuxcn.n] € A74,75

o Free delivery over €50* ©

e 100 day free returns ©

e Secure with SSL technolog

Proprietary + Confidential

Idea to A/B test: it is not quite
clear if payment with popular
systems (VISA, MasterCard) is
allowed




Test to show trust marks on the payment
page of the conversion funnel

“ HOSTELWORLD

Palmers Lodge - Swiss
Cottage, London

Sun 31st January 2016 - Mon 1st February 2016

Your Details

First Name*
Last Name*
Email Address*
Confirm Email *

Select Nationality”

Proprietary + Confidential

Trust marks boost credibility
and confidence




Key Thing to Remember

Please, make a conversion on your website. Make sure
everyone in the company does the same.

Source: http://www.bakadesuyo.com/2014/10/how-to-be-efficient/




Resources:

goo.gl/nVQpEo



Google Material Design

vdliz3

vdl230

Y Janet Perkins

Mary Johnson

£
Peter Carlsson o
Trevor Hansen g

A Aaron Bennett

[0] Preview
+2 Share

[ Get link

]  Makeacopy

For modal bottom sheets, don't initially
overlap the app bar. Allow the user to
tap/swipe to dismiss.

Y  Janet Perkins

Mary Johnson l:e“
£

Peter Carlsson AIEL

©  Preview ﬂ o @ A

+2  Share add alert error error outline warning
e Getlink

D Make a copy

2

STEP 1: Setup Icon Font STEP 2: Use Icon in Your Site

Follow the instructions to embed <!-- For modern browsers. -->

the icon font in your site and <i class="material-icons">view_agenda</i>
“ learn how to style your icons <l-- For IE9 or below. -->

using CSS. <i class="material-icons">&#xEBE9;</i>
—_——

Don't.

The height of the bottom sheet should be
dictated by the amount of content it
contains.




Google’s Mobile Site Review

Herrenseihe

¥ N

Entdecken Sie 65.300
Ferienunterkinfte in 73
Lindern

TraumFerienwohnungen got
full marks for its home page.

* Itis clearty structured and
well designed.

* The key functions are
obwious, clearly visible and
exactly where users would
expect them to be.

* There is no distracting or
unnecessary information.

BRITISH AIRWAYS

p— BRITISH AWAYS

Sacicin P
> g
 British Alrways got 100%
¢ for its on-site search.

» Tap-targets for form elements
and calendars are optimised
well for mobile.

» When the first result was
unavailable, this was clear,
and relevant results were
listed below it.

» There was clear information
about availability, baggage
gllowance and other relevant
details for that result.

Case study

- n -
- -

Kras.nl achieved a 100% score
for its Product Pages.

* The holiday everview and
detail page are clearly laid
out. Information is easy
o scan.

» They show relevant
informiation, such as prices,
included services and
cancellation policy.

+ The website offers a clear
and sticky CTA, which
remains in sight when the
user scrolls down the page.

e
44 222

Chamnic 'nuﬁ-,wmma met1st (3)
2 Bedder

T
B P e, T ALRL W B ACETAMACEATH
ey

B bt e
pove gt

Ak Sin Pyt

Booking.com achieved 93%, joint
top with hotels.com and Niumba.

* The registration process is
clear and straightforward.

+ Selling points are reinforced
throughout the conversion
funnel.

+ Form labels are always visible
and form input is validated in
real-time.

Source: https://storage.googleapis.com/think/intl/ALL_uk/docs/160927_mobilemasters_travel.pdf



THANK YOU



