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Research Behaviour
Around Cooking & Baking



93% of people in Germany cook at least once a week

How often do you cook?

DAILY 42%
4-5X | WEEK
2-3X | WEEK

1X TWEEK

1X /MONTH

RARELY 2%
women over-index on “daily” : :. :
NEVER (52% vs. 32%) '3




Top 20 General Cooking Questions

in Germany

Inspiration

was soll ich kochen?

was kochen wir heute?

was soll ich heute kochen?
was kann ich heute kochen?
was koche ich heute?

was kann ich kochen?

How to...

kartoffeln kochen wie lange?

spargel kochen wie lange?

wie lange kochen kartoffeln?

wie lange muss ein ei kochen?

wie lange kartoffeln kochen?

wie lange miissen kartoffeln kochen?
wie lange spargel kochen?

wie lange eier kochen?

wie lange miissen eier kochen?

N
Alllllllzl



What are your top information sources
for recipes?

-
1|

The internet is the | oo
top information
source for recipes in gt el
Germany S

Source: Google Consumer Surveys, General Population in Germany, October 2015
Q: “Was sind Ihre Hauptinformationsquellen zum Thema Rezepte?” N=1131

Google



Top benefits of online recipe sources vs. offline sources:

ASSURANCE
THROUGH

UNLIMITED THEY ARE HELP COMMENTS Y
CHOICES OF FINDING RECIPES FOR FREE THROUGH & RATINGS POSSBILITY
RECIPES BY CATEGORY PICTURES & EXCHANGE
QUICKLY VIDEOS OTHER UStS

Source: Google Consumer Surveys, General Population in Germany, October 2015
Google i ' i '

Q: “Was sind die groRten Vorteile von Online Koch- und Backrezepten im Vergleich zu Offline-Quellen wie Kochbiicher und TV?” N=1131 Google Proprietary



65% of the people are satisfied or very satisfied with the
information & resources available online m

How satisfied are you with the online
offering around cooking and baking?

6%
b 1%
\,; \,; 21%
\/f \/f \/f 35%
\/F \ff \/f \/f 31%

- - - - ¥




Most people search for recipes online
using their smartphones

SMARTPHONE 44%

LAPTOP 38%

DESKTOP-PC 29%

TABLET 24%




While cooking, 73% use an internet device




And 4% of people
even used voice
search while
cooking

d
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People use the internet for different cooking purposes:

64% 29%

Recipes

Google

Inspiration

Source: Google Consumer Surveys, General Population in Germany, October 2015
Q: “Wozu verwenden Sie das Internet rund ums Thema Kochen?” N=1007

16%

Nutritional

Information

12% 10% 7%

Food

Trends

. * o
women over-index
" * ! ‘
on “looking for
inspirations online” ‘ :
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Types of online destinations differ
depending on people’s purposes

Recipes Inspiration

Recipe Websites Recipe Websites

Search Engines ﬁ Search Engines

Video Portals Blogs & 0.’?"”9
Communities

GOO Ie Source: Google Consumer Surveys, General Population in Germany, October 2015
g Q: “Wo suchen Sie online nach Rezepten/Inspirationen/Informationen zu XXX?" N=995

Nutritional Food

Information Trends

Search Recipe .
Engines ﬁ Websites Search Engines ﬁ
Recipe Websites Search Engines ﬁ Recipe Websites

Blogs & Online

" Social Networks Social Networks
Communities

Google Proprietary



YouTube is the social network
for recipes online: Fo==—-=--T---------o

Leckeres Essen-To-Go
3 by yurtamtam
IR byt backrezepte Q

Schellund easy S

Vitnehmen subem: A ymtarmta
: Rudolph Muffins Rezept ®

W by Dreterdeutschand

58770 vews

I YOUTUBE

FacesooK | 30%

INSTAGRAM 10%

Lustige Muffins mit Cashewkemen

Kochen mit Superfoods
| nd Betgrirachen for Kinder

BN by medpex Versandapotheke.
9221 views
Hanfasmenraiichen mt KakaoKokos.

Creme. medpes Woliunicne
B Brot selbermachen

Leckeres Wellbrot ganz essy zuhause.
selbermachen: Auf #yumtamtam!

Kalbsschnitzel - Kochtipps von Steffen Henssler
by whatsforbeats @

2yesrs ago - 56,228 views

Coning et sk Poimam 2 Gat bt Whatfor

s mit Steffen Henssler.

Kriimel Monster Backrezept mit Lennart
by catowbeauty
ear ago -

Hallo?) ch habe ein neues Video - ¢in Backrezept D Wolt hr mehr Videos mit Lennart
)? geb diesem Video einen Daumen.
o

Kochtipps von Don - Zwiebeln schneiden
by KuechenCampus
3years ago - 1.790 views

scharfen Messer schneiden. Damit das gelingt

NUTELLA KEKSE

nur 3 Zutaten - lecker, schnell und einfach -REZEPT

8 e S G Sl e
byttt
D At
ScenHensler vt cine hlSestenTips i och meh Abwchling ind
Genuas! Hier gehts zum Rezept

Ho

ur eine Kleinigkeit um snacken feht
o

Hefezopf Backrezept

by Letsplayi
Tyesrago
o

PINTEREST 9%

Sommersalat - Kochtipps von Steffen Henssler

Steffen Henssier Hier geht's 2y Char

&Peanut

Backrempt #etsgetfestive
y tectharcjade

s v

TUMBLR 5%

Sushi - Kochtipps von Steffen Henssler
bywhastosesoed

2years ogo - 10860 views
Goning et Music D deisch Pop ok 8o Sermond 2 st b Whats
for (B)eats mit Stefen Hensaler. Hier e

o

Fur u Anfang
macht eins meiner ibsten Backrezzpte: Notella

Pilzbuns [Deutsches Burger- & Backrezept]
b Sauetinde B80cu
onths ago - 1980 views.
Tineriose Zwisel shneidni- Kochioe von DaveDavie
s
Sy S553views

- Waidpiz Bur's die e
habi. Es st wirkich ganz einfach diese

Tranen in den Augen 24 haben? et
o

Tolmeer Schnecken aus dem Dutch Oven [Deutsches Grill- BBQ &
Backre:
brs Savetade B

onths ago * 3891 views

TWITTER 1%

Viele

kennen Zimtschnecken oder eine Rollemit

by Niem
2years ago - 2592851 views
WER LIEET NUTELLE EBENFALLS? ) Diese Situston, wenn gerade alles perfekt at,




¥

-

Top Food Influencers on _YouTube

UL L L T LR .. "
Y BackenKochen.com- jede Woche neull

[ e II l o B ' A — e

yummypilgrim

[ NEUE REZEPTE: PONNERSTAC & SAMSTAG ||

yummypilgrim 7423



How TV Influences Recipe Searches

GOOQIC Google Proprietary



People’'s media consumption has changed

2013 N 2014

76%

71%

30%

: .—

% OF MEDIA TIME OFFLINE % OF MEDIA TIME ONLINE




How much time cooking lovers spend with TV per day:

LESS THAN 1h / DAY h23%

Th-2h / DAY 21%
2h-3h /DAY 14%

>3h /DAY 11%

NO INTEREST IN WATCHING TV 32%




Most of them like to watch
cooking shows on TV

Do you watch cooking shows on TV?

YES, RARELY 32% Top TV Cooklng Shows:

DAS PERFEKTE

~YINNER
ﬁQ ﬁ?

YES, AT LEAST WEEKLY 24%

knthdue"

YES, AT LEAST MONTHLY 24% }Qﬂf’ﬁ?“s

NEVER 20%

GOO Ie Source: Google Consumer Surveys, General Population in Germany, October 2015 )
g Q: “Schauen Sie Kochshows im TV?" / “Welche ist lhre Lieblingskochsendung?” N=1001 Google Proprietary




Search reacts to TV:
People look for information online while watching TV

Further Recipes

Information about
the cooked dish £

Google Source: Google Consumer Surveys, .Genera.l Popglatlon in Germany, Octobe.r 2015 women/men over-index
Q: “Nach welchen Themen recherchieren sie online parallel zum Schauen einer TV Kochsendung?” N=1001 @
F

None of the above*



How the Internet Influences
Grocery Shopping



45% of people in Germany
have purchased groceries online

“\f- v

-
FOODSTUFFS PURCHASE ONLINE

6%

13%

4%

19%

Mie wSeltener mMehrmals pro Woche ®mEinmalim Monat s Einmal pro Woche

Source: Google Consumer Surveys, General Population in Germany, October 2015
Google i ' ’ '

Q: “Wie oft kaufen Sie Lebensmittel online?” N=1003 Google Proprietary






56% of people in Germany search for information online
while buying groceries

5 68%
EloEm

18-24 25-34 35-44 45-54 55-64 65+

8RS

Source: Google Consumer Surveys, General Population in Germany, October 2015
GOOgle Q: “Suchen Sie wahrend des Einkaufs (z.B. im Supermarkt) nach Informationen online?” N=1003; *share of respondents that answered with Google Proprietary
“yes, often”, “yes sometimes” or “yes, rarely”




Information
people look for
online while
buying groceries

GOO Ie Source: Google Consumer Surveys, General Population in Germany, October 2015
g Q: “Nach welchen Informationen suchen Sie wahrend ihres Lebensmittel-Einkaufs?” N=1003

inhaltsangaben & zutaten die schadlich sind geschmacksverstarker usw art der verwendung

nach gewicht

@iS herkunft und preis obst geschmack
preisvergleiche eb snnderangebote
) whak alles

ezepteh ""‘"‘5 menge

ilgee diversenb g e Ier rezeptur

prospekt

Emkams::ttrﬂr L I h a I ts Sto e eriehjfutnjhnterschiede

brung. Kl produkte i
rE|Se zusatzstoffe g

kaloriengehalt o @ keal preisvergleich

e ZU bere itu n n a h rwe r‘te altemnativen von teuren produkten

produktmfurmatlonen e UNtErschiedlich

marken und kaloriengehalt e""ka UfShSte
o naia preis und qualitat

giinstige angebote oder auch rezepte
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In terms of local information, they mostly look for
opening hours and promotions

OPENING HOURS

SUPERMARKETS 48%

PROMOTIONAL OFFERS 29%

COUPONS & SHOPPING
21%

VOUCHERS j ,
. <
LOCATION SEARCH FOR A 17% | -
SUPERMARKET
DIRECTIONS TO A 129%
SUPERMARKET ’ ,

GOO Ie Source: Google Consumer Surveys, General Population in Germany, October 2015
g Q: “Nach welchen der folgenden lokalen Informationen haben Sie auf lhrem Smartphone letztens gesucht?” N=1003

Google Proprietary



What Brands Can Offer
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How Brands Win in the Online Recipe Space

D N N Y N N

Regularly updating recipes and other information across online channels
Monitoring trends to position content accordingly

Aligning campaign planning and budget allocation to search interest
Ensuring findability of content across online channels

Optimizing content to mobile and making it user-friendly

Capturing search interest generated by TV content
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