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YT on TV watchtime 
doubled YOY. DE is ranked 

6 globally and ranked 
2 in Europe.

High emotional bond:
YT is most relevant 

online video platform for 
users.

YT on the TV screen 
is a social phenomenon: 

65% are watching 
with others

Among all devices,
YT on TV with highest 
duration per YouTube 

session 

39% of YT on TV users 
are taking action after 

watching an ad 
on YouTube
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Broadcast TV

57%

30%

12%

21%

7%

20%
28%



Source: think with Google, April 2017
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User reported changes 
in TV screen usage 
in the last year
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Top 5 Content via…
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Top 5 Video types via…
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With others (net)

With my partner

With my family

With friends

29 28 38

via …

65
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Actions taken

28

Searched for more information 15 12

Visited product’s homepage 9

Clicked on the ad

Asked friends or family 5

Made a purchase 7

Visited a related site/app    3

39

Actions after 
watching ads

28

15

13

11

7

9

8
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Objectives

•

•

•

Quantitative Online Survey
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How we asked for specific terms in the questionnaire (German)
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