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IKOHOMWYECKAA CUTYALUA CTABUT PAMKW

MN3aMeHeHWe K npeablayLiemy rogy, % .%
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Vetoynuk: GKS, Nielsen Consumer Confidence Index
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PEXXUM YMHOW 3KOHOMUN

IKOHOMMKA M TEXHONOM MK onpenendatoT nosefeHne COBpeMeHHoro I'IOTpG@I/ITGJ'Iﬂ

Bbi6upato MarasnHsbl ¢ 6onee
HWU3KUMW LieHaMK

@@ ONLINE

AKTVBHO WLLY NPOAYKTbI
s o MLLYT CKIKN 51%

Nno cneuynasnbHbIM LEHAM
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[lokynato TONbKO camoe Y3HAIOT MHOOPMALIMIO 340/0

HEOOX0MMOE O MPOYKTE
Ctan nokynatb 60/ee [N CPABHMBAIOT LIEHbI )
! HATIPOLYKTHI 29 /0

AelweBble MapKun

Wcrounnk: Nielsen Crisis Study Data, Q4 2016, Nielsen Global Connected Commerce Report, Russia’l6
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MEHAETCA MY Tb K NOKYINKE

BonbLlue ToYek BANAHNSA Ha BbI60p MOKYMNaTesd
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Uctounnk: Nielsen-Google Clickstream Data with Google
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PELLUEHWA NIELSEN

N5 OLleHKN 3O MEKTUBHOCTU MHBECTULMNIA B MAPKETUHT

Marketing Mix Modeling

Matched Panel Analysis
aka reoakcnepumeHT




METOLOJI0I A MARKETING MIX MODELING
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06bem npopax ATL BTL Mpouyee npomo [pyrue ¢akropbl

3ABUCUMASA NMEPEMEHHASA HE3ABUCUMbIE MNEPEMEHHDIE

., MARKETING MIX REGRESSION _
3KOHOMETPUYECKOE MOAENNPOBAHUE

MNepuoabl . .
Total Sales = Baseline + Trade effect + Media incremental Ehé[\ledeo
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BOMPOCbI, HA KOTOPbIE OTBEHAET MMM

MoBbiweHne 3GpPeKTUBHOCTH UHBECTULUH B MAPKETHUHT
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“ Kakune MaPKETUHIOBbIE aKTUBHOCTW MOBINAIIN Ha npona»(m?
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@ KakoB ROl Kaxgomn 13 TakTuk?
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NIELSEN MMM [JI1 L'OREAL

LEWER Bes Poceust

Sl YXO0A 3a MUoM

iorage Garnier Face Care: Care, Micellar, Pure

fiusapb 2015 - lekabpb 2016 (2 roga)
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ARNICR

OADKUTANT UHCTPYMEHTDI
NEMOHCTPUPYIOT CAMbI BbICOKWIA RO

B 2016 roay npofykTbl Google 6onee ap®eKTUBHbBI, YeM TB 1 AnaXntan MHCTPYMEHTbI
B LIeJIOM

UupekcupoBaHHbin ROI *

OLV Total ~ Display Search Total Total oLV Display Search
Total YouTube  YouTube  YouTube Google
e 2] [ Q Ovwike  Google

thinkvideo
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* [lokasbiBaeT, Kak ROl KOHKpeTHOro MHcTpyMeHTa cootHocutcsa ¢ ROI TB B 2016 ”



RAPID MMM

M\cnonib30BaHWe nyyllein B CBOEM Kiacce nnatpopmbl 4na mogenmposanuns Rapid MMM™

C 4eM Mbl CTanknBaemcs:

«/lccnefoBaHue CANLWKOM AONroe...»

«Y HAC HET eXXeHeAeNbHbIX AaHHbIX MO
NpoJaXam...»

«Hallle Mefna areHTCTBO MOXeT
noaennTbCA TONIbKO CreHAaMMN...»

CKOPOCTb

MopaenupoBaHue
3a 2 Hejenu
NPV HANNYNKM AaHHbIX

%

T’MBKOCTb

[TpUMeHnM
B Baluen nHaycTpum
Ha Balunx JaHHbIX

thinkvideo
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NIELSEN RAPID MMM [J1A1 BEELINE

LEEWER Beg Poceus

1l0onLa. MobunbHble ycTponcTBa

(e Aueapb 2016 — OkTa6pb 2016
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YOUTUBE JEMOHCTPUPYET HAUBbICLLMI ROI Lounady’

YouTube obnapaet HauBbIcLLel peHTabeNnbHOCTbIO MHBECTULMIA flaXe npu hokyce Ha
NoCTPOEHUe 0XBaTa

UupekcupoBaHHbIn ROI *

TV Other digital YouTube Total Pre Roll Pre Roll Non
Skippable Skippable
D>
IT —— @ YouTube

YouTube = Auction Display + TrueView + PreRoll Skippable + PreRoll Non-Skippable

Other digital = OLV, paid social, programmatic display, Facebook )
th |G[)1I|<video
witl ogle

* [oka3biBaeT, Kak ROl KoHKpeTHOro MHcTpymeHTa cootHocutca ¢ ROI TB



METOLOJIOI' A MATCHED PANEL ANALYSIS
AKA TEO3KCHEPUMEHTA

lfopop A fopoa B

a0z,

TecTupoBaHue
MapKeTUHr MUKca

@ MuHUMyM 3aTpart

Test Control
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MATCHED MARKET TEST AJIA UNILEVER Rexona

CynepmMapKeTbl, MUHUMapKeTbl, MarasuHbl napgromepun N

Reﬁa'

Total Rexona, Rexona Male, Rexona Female

[MpoAyKTbI &‘
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Aeryct 2014 — Wionb 2016 (2 ropa);
TecT — 10 Hepgenb (OkTa6pb 2016 - [lekabpb 2016)

=2

Control: TV only
212 mara3uHoB

IT
+

3 YouTube
\ -

Test 1: TV + Youtube
212 mara3mHoB

Test 2: TV + other OLV
212 marasuHoB L
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COBMECTHOE UCINOJIb30BAHUE Rexona
TB W OHJTAVH-BUOEO BONEE 3¢GEKTUBHO

Rexona YouTube digital ROI coctasnget 5.0

[MpypocT npofax bnarogaps
YouTube coctaBnget 7%.

TV TV + YouTube TV + other OLV

+ @ YouTube +| D
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thinkvideo
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HOBOW PEAJIbHOCTU MOXXHO COOTBETCTBOBATb
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[lepexoauTe
OT pacxo0B HAa MapPKEeTUHr
K UHBECTULUAM B MApPKETUHT!

C nomowbio nHeTpymentoe Niclsen

thinkvideo
with Google



thinkwithgoogle.ru

BCE NPESEHTA LMW U BULIEO
BbICTYNMNEHUW OOCTYTNHbIHA MNMOPTAIJIE
THINKWITHGOOGLE.RU

Takxe K BalnM yCnyraM BaXHble [JaHHble, CBEXME UAEN,
nccnenoBaHus, MHCanTbl NoTpeduTenen, ctatuctuka Google
N UCTOPUK yCrexa peknaMHbIX KaMmnaHuii B CaMblX Pa3HbIX
0TPacasX, Ha PasHblX NaaTGopMax U ¢ PasHoi LeneBoi
ayMTOpUEN — CNOBOM, BCE, YTO MOXET NOMOYb Bam
NPUHUMATL 3OOEKTUBHbIE PELLEHNSA U J0OUBATLCS
BMEYaTNSHOLLMX Pe3ynbTaToB.

MEPEUTU HA CAUT




