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More touchpoints, devices and signals to understand the
behavior of your customers — both online and offline.




What percentage of marketing decisions do
you make using your company’s data?

6%

Corporate Executive Board (CEB) Study of
350 Mid & Senior-Level Marketers
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We can help you use data to find
the advertising that is most
impactful to your customers.
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Paid Search , | Direct » | Paid Search ) | Direct * : $634.02

Paid Search | Organic Search irect x 3 $1,191.61

[ Email x 5 _H $1,335.53

Paid Search $595.33
» | Paid Search > | Direct x 3 $4,303.60
Paid Search > | Direct x2 ), | Organic Search $758.58

‘Referral > | Direct $699.49

> | Email x 3 ) Direct $736.70

/

» | Referral » | Direct x 3 $1,026.84

Paid Search x 4 | $817.39
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Does a customer behave differently if you try to
influence their journey?
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Would they still take an action if they didn’t see
the second video ad?
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Attribution model

Select an attribution model for your Search Network and Shopping conversions.

Last click ~

v..| Data-driven ta-driven model.

| Last click ing tool [& to see how different attribution models would affect
nore

I... First click
mn Linear
Il Time decay

.1 Position-based

thinkperformance

Google



Using DDA with Smart Bidding, 36% increase in leads and a 20% DDA with Smart Bidding and

they drove 29% more decrease in cost-per-conversion Dynamic Search Ads saw
conversions while reducing after making the change to DDA. conversions grow by 62% at a
cost-per-conversion by 28%. constant cost-per-conversion.
A medpex_ % SELECT pA\LNS
SHIELD YOUR WALLET . .
Versandapotheke VINRRT 53599 sue)
thinkperformance

with Google



Using DDA with Smart Bidding, 36% increase in leads and a 20% DDA with Smart Bidding and

they drove 29% more decrease in cost-per-conversion Dynamic Search Ads saw
conversions while reducing after making the change to DDA. conversions grow by 62% at a
cost-per-conversion by 28%. constant cost-per-conversion.
A medpex_ % SELECT pA\LNS
SHIELD YOUR WALLET . .
Versandapotheke VINRRT 53599 sue)
thinkperformance

with Google



& Google Attribution

Model Comparison
Model Comparison

S5ep 7,2016-0c16,2016 ~

Direct

Display Remarketing
Paid Search Generic
Video
Email

Paid Search Brand

Paid Social
Shopping

Other Advertising
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We can also help you to
acquire, develop and retain
your best customers.
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Segment Expected Spend Total Spend % of Revenue

1 $1,842 $360 million 67%
2 $318 $65 million 13%
3 $156 $34 million 6%
4 $90 $21 million 4%
5 $65 $15 million 3%
6 $44 $12 million 2%
7 835 $9 million 2%
8 $28 $7 million 1%
9 $17 $6 million 1%
10 $5 $4 million 1%
Total $219 $533 miillion 100%
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Tracking Cumulative Transactions
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Does the acquisition channel impact how much
a customer will spend?

(Absolutely!)
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Does your mobile app change the way
customers will behave?

(Hopefully?!)
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All combined with machine learning to help you
find the right audience at the right time.

o Link Configuration  edit

View: Alf Web Sile Data
Destination account: 599-296-4536

o Define Audience

Create New Import Segment

Recommended Audiences

Smart List

All Users

New Users

Returning Users

Users who visited a specific section of my site (e.g. findex.html, shirts, /cart/)

Users who completed a transaction

Audience name

High Valuation, Mo Action in 30 Days
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We can help to prove the
incremental impact of marketing
to your business.

thinkperformance
oogle



Brand & Conversion Lift

We can measure changes in brand affinity or ad recall, search
query volume or conversions - all for people who saw your ad
campaign compared against those who didn't.

People-Based Experiments

We use an e-mail list of your existing customers, split randomly into two
groups. Using Google Customer Match, we then target one of the groups
with a specific ad campaign and measure the impact.

Geo-Based Experiments

We split the market into two, equally-performing segments
and expose one to the new ad campaign, measuring the
impact across any number of objectives.
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Innovation Emupremshlo Future

How to Run Wlld Experlments Just Like
(Google) X

By Peter Diamandis - Apr 28,2016 © 4,705

G| f [w]&]|+ Don't miss a trend.

This post explores how to run great experiments in your company, based on
recent conversations with my friend Astro Teller, Chief of Moonshots at "X"
(formally Google X, Google's R&D factory).

Get Hub delivered to your inbox

X's mission is to invent and launch "moonshot" technologies that could make m
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1. Begin to explore Data-Driven Attribution
within AdWords.

2. Look towards Customer Lifetime Value and
begin to understand what makes your
customer segments different.

3. Strengthen your abilities to test and validate.
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