
Consumer Barometer
Study 2017
The Year of the Mobile Majority
As reported mobile internet usage crosses 50%2 for the first time in all 63 
countries covered by the Consumer Barometer Study1, we look at how this shift 
in behaviour is influencing online activity, digital skills and the adoption of new 
technologies and services.
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1 Argentina, Australia, Austria, Belgium, Brazil, Bulgaria, Canada, Chile, China, Colombia, Croatia, 
Czech Republic, Denmark, Egypt, Estonia, Finland, France, Germany, Greece, Hong Kong, Hungary, 
India, Indonesia, Ireland, Israel, Italy, Japan, Kazakhstan, Kenya, South Korea, Latvia, Lithuania, 
Malaysia, Morocco, Netherlands, New Zealand, Nigeria, Norway, Pakistan, Peru, Philippines, Poland, 
Portugal, Romania, Russia, Saudi Arabia, Serbia, Singapore, Slovakia, Slovenia, South Africa, Spain, 
Sweden, Switzerland, Taiwan, Thailand, Turkey, UAE, UK, Ukraine, USA, Vietnam

2 Total online population 16 years and older
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