
The Power of Intent: 
YouTube Is Big for Thai Brands

Viewers in Thailand are tuning in to YouTube—by the millions. And they’re not just there to kill time; they turn to 
YouTube with a purpose, an intent to watch, learn, entertain, or figure something out. That’s good news for brands that 

have prioritized video content as part of their digital marketing strategies. Have you tuned in to the opportunity yet?
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They’re watching A LOT of video content
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YouTube is capturing the attention of Thais
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