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sunrun is a pioneer in residential solar service. With their new YouTube campaign, they produced
a fun concept to improve awareness of their brand and services. To measure the results, they
used Google’s Brand Lift solution and they were able to get real-time feedback on their campaign.
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®6 Google's Brand Lift solution allowed us an immediate and real-time
assessment of the impact of branded activities and awareness. ®®

Megan Redford, Senior Brand Marketing Manager, Sunrun

Google's Brand Lift Solution utilizes best-in-class testing methodology to provide brands

with accurate, actionable insights about campaign brand awareness and ad recall.
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