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More digital 
consumers open
for the brands to 
influence

Growing 
dependence of 
online engines to 
look for dealership 
information

The big shift 
towards more 
evolving in 
consumer thinking/ 
behaviour

Increasing influence
of online on car
purchase decision

First time buyers’ 
research patterns 
and behaviour 
differs from repeat 
buyers

Accelerating 
influence of online 
video in the car 
purchase process
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