
      
Top UK performers

Meet the mobile masters

      

UK Retail

UK Travel

UK Finance

Etsy 73%
Asda 72%
eBay 71%

Top UK performers

Top UK performers

Booking.com 87%
KAYAK 83%
Lastminute.com 83%

Confused.com 87%
uSwitch 85%
The Co-operative Bank 84%
Tesco Bank 84%
Comparethemarket 84%

Google has 
reviewed 460 of the most trafficked Travel, Retail, and Finance sites



      

UK retail usability benchmark Over the last 12 months we have really 
been focusing on improving our 
customer experience by improving the 
site design and performance. We have 
made some great head way and this is 
now embedded as part of everything we 
do.

“

Asos - 93%

 Argos & Newlook - 92%

Newlook - 89%

Etsy, Argos & John Lewis - 93%



Leading brands illustration

        



      

UK travel usability benchmark Our customers expect an awesome 
mobile experience from us so mobile is 
where our attention lies

“

Lastminute.com & Kayak - 94%

 Booking.com - 91%

Booking.com & 
Lastminute.com - 95%

Kayak - 93%



Leading brands illustration

        



      

UK finance usability benchmark “

Barclaycard & Comparethemarket.com - 73%

 Confused.com - 80%

uSwitch - 100%

Confused.com - 100%

Mobile web is super important for us, 
and has been like this since 2011, when 
we’ve started seeing rapid shift of our 
customer base to mobile.



Leading brands illustration

        



 

Next steps

‘You can't improve what you don't 
measure’

SEE RETAIL CASE STUDY

‘Our customers expect an awesome 
mobile experience from us so mobile 
is where our attention lies’

SEE TRAVEL CASE STUDY

‘To simplify means to eliminate the 
unnecessary so that the necessary 
may speak.’ 

SEE FINANCE CASE STUDY

http://services.google.com/fh/files/misc/matalan_external_case_study_v2.pdf
https://www.thinkwithgoogle.com/intl/en-154/insights-inspiration/case-studies/google-optimize-360-transavia-cuts-mobile-homepage-bounce-rate-77/
https://www.thinkwithgoogle.com/intl/en-gb/success-stories/global-success-stories/moneycouk-improves-mobile-user-experience-speed-optimisations/
https://docs.google.com/spreadsheets/d/1Z57uwHGc1vU7ojd5mdUhvRxNqrLuC5yFG8K8puP0c1E/edit#gid=0
https://docs.google.com/spreadsheets/d/1Z57uwHGc1vU7ojd5mdUhvRxNqrLuC5yFG8K8puP0c1E/edit#gid=0
https://docs.google.com/presentation/d/1reFLKx5OGCEyJfddLWJkQ-TQ6vzzlE0gh6phGu9J350/edit#slide=id.g31ea8c576b_4_0
https://docs.google.com/presentation/d/1reFLKx5OGCEyJfddLWJkQ-TQ6vzzlE0gh6phGu9J350/edit#slide=id.g31ea8c576b_4_0
https://developers.google.com/web/tools/lighthouse/
https://developers.google.com/web/tools/lighthouse/
http://services.google.com/fh/files/misc/matalan_external_case_study_v2.pdf
https://www.thinkwithgoogle.com/intl/en-154/insights-inspiration/case-studies/google-optimize-360-transavia-cuts-mobile-homepage-bounce-rate-77/
https://www.thinkwithgoogle.com/intl/en-cee/success-stories/global-case-studies/moneycouk-improves-mobile-user-experience-speed-optimisations/


EMEA top brand performers



Countries covered
in this study

  



Custom usability heuristics

User journeys to review and compare

●
●
●

Speed metrics

●
●
●
●
●

Score calculation

Brand selection

Methodology, score calculation and brand selection

Brand exclusion

Cover slide statistics

https://www.similarweb.com


      

mailto:enquiries@cxpartners.co.uk

