
      

Meet the mobile masters

      

Google has 
reviewed 460 of the most trafficked Travel, Retail, and Finance sites

Top performers

Top performers

Top performing country

Top performing country

Top performing country
Netherlands 76%

France 75%

Netherlands 66%
Bokus 78%
Coop.dk 78%
NetOnNet 77%

Top performers

Swebus 87%
Booking.com 86%
SAS 85%

Bank Norwegian 96%
Storebrand 89%
SBAB 86%

DK/NO/SE
Retail

DK/NO/SE 
Travel

DK/NO/SE 
Finance



Simply put, the better mobile 
experience for our visitors and 
customers, the more traffic to our 
websites and stores.

“

NetOnNet (SE) - 77%

 NetOnNet (SE) - 93%%

Saxo (DK) - 89%

coop (NO) - 100%

Retail usability benchmark
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Leading brands illustration

        



      

Our customers expect an awesome 
mobile experience from us so mobile is 
where our attention lies

“Travel usability benchmark

KLM (NO) - 94%

 SAS (SE) - 100%

Swebus (SE) & Booking.com (SE) - 95%

Ving (SE) - 100%

Swebus (SE) 1

booking.com** 86%

85%SAS (SE)

83%NSB (NO)

82%KLM**

79%Ving (SE)

78%Super Saver Travel (SE)

78%

78%

Fly Billet (DK)

Travel Link (NO)

Easyjet** 77%

87%
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Leading brands illustration

        



      

Our mobile journey is a journey toward 
becoming increasingly agnostic about 
devices and screen sizes, making our 
products and services accessible 
everywhere at any time.

“

Bank Norwegian (NO) - 82%

 Bank Norwegian (NO) - 100%

Jyske Bank (DE) - 100%

Bank Norwegian (NO) - 100%

Finance usability benchmark

Santander Consumer 
Bank (NO)



Leading brands illustration

        



 

Next steps

‘Our customers expect an awesome 
mobile experience from us so mobile 
is where our attention lies.’ 

SEE TRAVEL CASE STUDY

‘To simplify means to eliminate the 
unnecessary so that the necessary may 
speak.’

SEE FINANCE CASE STUDY

‘The biggest improvement was on 
mobile traffic.’

SEE RETAIL CASE STUDY

https://www.thinkwithgoogle.com/intl/en-154/insights-inspiration/case-studies/google-optimize-360-transavia-cuts-mobile-homepage-bounce-rate-77/
https://docs.google.com/spreadsheets/d/1Z57uwHGc1vU7ojd5mdUhvRxNqrLuC5yFG8K8puP0c1E/edit#gid=0
https://docs.google.com/spreadsheets/d/1Z57uwHGc1vU7ojd5mdUhvRxNqrLuC5yFG8K8puP0c1E/edit#gid=0
https://docs.google.com/presentation/d/1reFLKx5OGCEyJfddLWJkQ-TQ6vzzlE0gh6phGu9J350/edit#slide=id.g31ea8c576b_4_0
https://docs.google.com/presentation/d/1reFLKx5OGCEyJfddLWJkQ-TQ6vzzlE0gh6phGu9J350/edit#slide=id.g31ea8c576b_4_0
https://developers.google.com/web/tools/lighthouse/
https://developers.google.com/web/tools/lighthouse/
https://www.thinkwithgoogle.com/intl/de-de/insights/markteinblicke/moneycouk-sorgt-mit-kurzen-ladezeiten-fur-eine-optimale-nutzererfahrung/
https://www.thinkwithgoogle.com/intl/en-gb/success-stories/global-success-stories/moneycouk-improves-mobile-user-experience-speed-optimisations/
https://www.thinkwithgoogle.com/intl/en-154/insights-inspiration/case-studies/google-optimize-360-transavia-cuts-mobile-homepage-bounce-rate-77/
https://gweb-think-v2-emea.appspot.com/cee/case-study/zizzi-launches-a-mobile-friendly-responsive-site-and-sees-mobile-sales-grow-by-475/
https://gweb-think-v2-emea.appspot.com/cee/case-study/zizzi-launches-a-mobile-friendly-responsive-site-and-sees-mobile-sales-grow-by-475/


EMEA top brand performers



Countries covered
in this study

  



Custom usability heuristics

User journeys to review and compare

●
●
●

Speed metrics

●
●
●
●
●

Score calculation

Brand selection

Methodology, score calculation and brand selection

Brand exclusion

Cover slide statistics

https://www.similarweb.com


      

mailto:enquiries@cxpartners.co.uk

