
If you are using Cinemagraphs as your 
hero image only use the dots motion 
with no movement over the image.

Guidelines



Source: Google Internal Data (Q2 2017, UK)

Loyalty & cross-sell strategy Audience engagement strategy

3 key point text only slide
Guidelines

Profitable acquisitions measuring lifetime value (LTV) across products & segments

clicks → conversions →  (sales X LTV) - digital investment = profit

Omni-channel strategy



Loyalty & cross-sell

Audience engagement

Omni-channel

https://www.thinkwithgoogle.com/marketing-resources/data-measurement/digital-strategy-customer-lifetime-value/
https://www.thinkwithgoogle.com/intl/en-154/insights-inspiration/case-studies/media-investment-sees-ing-only-football-youtube-channel-score-big/
http://apac.thinkwithgoogle.com/intl/en/case-studies/digital-makeover-how-sephora-measured-offline-impact-online-ads-singapore.html


Product Clicks Conversions Applications Approvals LTV Investment Profit ROAS

Cards 250,000 10,000 6,000 2,000 $500 $200K $800K 4

Personal 
Loans 90,000 9,000 2,700 1,000 $800 $100K $700K 7

Deposits 100,000 2,000 1,200 900 $100 $30K $60K 2

Travel 
Insurance 350,000 25,000 12,000 8,000 $150 $200K $1M 5

**mock numbers



Product Approvals Avg. balance Avg. freq. 
x lifetime 
(months)

Gross
margin

Store 
uplift

Call uplift Brand uplift LTV

Platinum 
Card 1,000 $5,000 36 25% 1.10 1.25 1.50 $92,812

Cash Back 
Card 5,000 $1,000 12 10% 1.10 1.20 1.30 $20,592

Rewards 
Card 3,000 $2,000 24 15% 1.8 1.30 1.30 $21,902

Miles Card 1,500 $3,000 36 20% 1.03 1.05 1.20 $28,032

-------------Attribution multipliers-------------

**mock numbers



Online In-branchCall center/Agent/RM

Research/ad 
exposure 
phase

Application/
lead gen
phase

Approval 
phase

Credit cards, personal loans, 
travel insurance, payments

In-principle approval Actual approvalActual approval Actual approval

Conversion tracking Store visits (limited markets)

SG, AU, JP only due 
to country policy

Store Sales Direct (all markets)/Measurement Protocol

Rest of SEA

Verified calls (limited markets)

Mortgages, rest of
insurance, wealth

Google measurement
product

Savings, deposits, auto
loans, auto insurance

Actual approval



✘






