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DIGITAL A
ASSETS INSIGHT

CREATIVE A
BRAND INSIGHT

MEDIA A
CONSUMER INSIGHT

Classic linear
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CTAHOBUTCA CONSUMER-CENTRIC




CREATIVE A
Brand Insight

Media A /

Consumer Insight

DIGITAL A
Assets Insight

Consumer-centric



.;' rxb ' * 1
i Gl il S d G G i
rerererererrs

. Ppro~Al_ gD

SESIRE






' [CTpaTerVNECKVIVI KOHCaNTUHT]

pnen

Co3paHue POE ako megna cuctembl
3mepeHue & aHanus

Influences marketing
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HET EQMHOW MOJENWN PABOTbI AFEHTCTBA

[nsepcndukalus akCnepTus, UCNONHEHNS, CEPBUCOB

OT KoHCanTuHra fo 3akynok / crpaterus/ opkectpupoBaHue /
NaHHble / NnepHOpMaHC / KOHTEHT / ...

B pasnuyHbIiX KOMOUHALMAX




MULTIPLE - SOURCED

e
N

/

CucTema pecypcoB A8 JOCTUXEHUS MapKeTUHIOBbIX Liesiei, He orpaHuyeHHbIX Mejua

CoyeTaHue BefyLiux 3KCMEPTOB B Pa3NNYHbIX AUCLMUNIIMHAX C MPUBNIEYEHNEM PA3NINYHbIX
PecypcoB

B3auMogeiicTB1E CO BCEMM CreLManicTamMi pbiHKa (CneLananupoBaHHbIe areHTCTBa,
naénuilepbl, TEXHONOrMYECKNE NapTHepbl U T.4.)



DIGITAL A
Assets Insight

CREATIVE A
Brand Insight

\ELIER
Consumer Insight

Connected



DIGITAL A

TECH \ Assets Insight

CREATIVE A

Brand Insight PUBLISHERS

DATA

Media A
Consumer Insight

Connected with 3 parties
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