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Pivot to personalization: 
How to have one-on-one 
conversations at scale

ike Armstrong, brand strategy lead at Google, spoke at 
AToMiCon 2018 about how personalization is dramatically 
changing the marketing landscape. Products and services 

are more personalized than ever before, but most advertising is still 
designed for a mass audience.

See how you can use better targeting, better context, and better 
storytelling to have one-on-one conversations at scale.
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http://atomicon.strategyonline.ca/2018/
https://www.youtube.com/watch?v=_smPwfgnH5I&feature=youtu.be

