India’s Mobile-First
Ecosystem in Numbers
Over the past 24 months, the internet ecosystem in India has undergone
seismic transformation. Today, there are 390M active internet users,1
187M of whom live in rural areas. By 2020, there will be 650M internet
users, 45% of which will be women. We stand on the doorstep of a
dynamic, ever-changing world where mobile shapes the way we work,
play, and live. Here's a look at the new Indian internet user and how
mobile is redefining the way they interact with the world around them.
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Mobile is shaping the way people
consume video content
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Genres such as comedy, song covers, and food-related content are
seeing strong growth on YouTube8
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Indians are finding new ways
to search and shop
Voice is revolutionizing the
way people use mobile

A person’s new smartphone
is just a search away
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At a glance
Voice, video, and vernacular content are
changing the way audiences across India
interact with the world. As they redefine
consumption patterns, mobile marketers
must ride the wave of change to maximize
brand and business results.
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*Top eight metros: Ahmedabad, Bangalore, Chennai, Delhi, Hyderabad, Kolkata, Mumbai, and Pune.
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