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Google
Objective, background, and methodology

Objective
To understand how the internet affects mom'’s path to purchase across home, personal, beauty,
food, beverages, and restaurant categories

Respondents

US residents, 18+, online at least once a week, have purchased or influence decisions in focus
categories (above)

Sample

4,810 respondents. Moms and Non-Moms recruited using a sample sourced from the Ipsos OTX
online sample community

Quota group

Expecting moms, first time moms, working moms, stay at home moms, moms with newborns,
moms with kids (1-12), moms with kids (13-17), non moms, moms control group

Categories

Baby or child care products, food and beverages; household cleaning and laundry products; food
from fast food or casual dining outlets, beauty and personal care



Google

The internet is used by more moms than other

media to gather info on fast food restaurants
Sources used to gather info on fast food restaurants

Internet | 0%
Friend, relative or colleague _ 39%
Spouse/significant other _ 37%
Television _ 30%
My children  EEEE 26%
Other parents _ 22%
Your parents _ 20%
Magazines/newspapers _ 17%
Direct mail solicitation _ 13%
Radio | 10%
Books - 7%

In-store displays - 6%

Q18: Please indicate all the ways you gather information for each of the following specific product categories for yourself INSERT
IF MOM: or for your (INSERT S11 ANSWER) <INSERT IF EXPECTING: or as an expecting parent>. (Select all that apply).
Base: Use source to gather info on fast food restaurants. Moms (net) (n=1,706)



Google

Moms gather info on fast food restaurants in the

near-term, many on the day of purchase only
Length of online search for fast food restaurants

2cs [ 2+
3-4 days - 6%
1-2 weeks - 5%

3-4 weeks IZ%

One month or more . 4%

Did not research 0
before - 10%

Q20: How long do you gather information online before making a decision about each of these types of products or services?
Select one answer only.
Base: Use the internet to gather info on fast food restaurants. Moms (net) (n=643)



Google

Moms use search through the purchase process;

to learn more, refine choices, and make decision
How use search to gather info on fast food restaurants

Awareness 37%

Familiarity 41%

Consideration 45%

Selection 42%

Loyalty 21%

None of these 7%

Q21: Thinking about the process you take when purchasing these types of products or services, at what stage do you use search
engines? Please select all that apply for each.
Base: Search for fast food restaurants. Moms (net) (n=643)



Google

Approximately 4 in 5 moms have made a

purchase as a result of using a search engine
Resulting actions from using search engines

Printed coupons FEImmnm  70%
Made a purchase in-store* . 69%
Visited a retailer/store I 55%
Talked to others about something | FEEe. 47%
Changed my mind about a brand | was FE - 45%

Thought more favorably about a brand Py 43% (4]

g y ’ 93 A)
Recommended a brand, product or  FEEEE . 38% )
Looked for more information offline I 29% Oﬁ/me (net)

Called a business or store T 29%

Made a purchase online* | —— 70%

Visi ifi ' ite NN 53 o

|5|'.ce.d a speci .|c brand's v.vebete 58% 89 A)
Visited a social networking site [ ENEREREIELEIDGEGEEENEN 43% _

Shared search results with others [ NG 34% online (net)

Visited an online video website [ NGNS 33%
Forwarded a link or video to others NN 9%
Posted my own link, comment or NN 138%
Posted my own video [ 6%
Other T 1%
Did not take any action [l 3%

*82% made a purchase (net).Q22: Which of the following actions, if any, have you taken as a result of gathering information on a specific category
product or service for yourself INSERT IF MOM: or for your (INSERT S11 ANSWER) <INSERT IF EXPECTING: or as an expecting parent> using search
engines (like Google, Yahoo!, Bing, etc.)? Please select all that apply. Base: Search for fast food restaurants. Moms (net) (n=643)



Google

Moms use online videos during the purchase to

discover or narrow down choices most often
How use online video to gather info on fast food restaurants

28%

Awareness

Familiarity 24%

29%

Consideration

Selection 21%

13%

Loyalty

None of these 36%

Q23: Thinking about the process you take when purchasing these types of products or services, at what stage do you use each
online video website (e.g., YouTube, Yahoo! Video, Hulu) listed below? Please select all that apply for each.
Base: Use online video websites & use internet for fast food restaurants. Moms (net) (n=621)



Google

Ways used smartphone to gather info on fast
food restaurants

More moms than non-moms are using their smartphones to gather info on

fast food restaurants;

looking for promotions/coupons, searching, and

locating a retailer are the most common uses

Looked for promotions or coupons
Used search engine for more info
Located a retailer

Read reviews

Compared prices

Read general product information
Contacted a retailer/manufacturer
Compared features of a product
Searched a store's inventory
Watched a video about product
Looked for warranty information
Other

Did not use my smartphone

I 32%
I 26%
I, 249
I 0%
EEE 9%
I 13%

EE 2%

R 11%

I 1 0%

EET 0%

H 7%

H %
I 37%

Q31: Which, if any, of the following have you done on your smartphone while gathering information on each of the following

product categories? Please select all that apply.

Base: Regular smartphone users and gather information on fast food restaurants. Moms (net) (n=878)



Google

Moms are using their mobile to search for fast

food restaurants while in their car most often
Where use mobile search for fast food restaurants

Atubaell RS
drugstore/ mass- 19% 71 %
Atrestaurant || 9% Outside of
the home (net)
At dept store/mall _ 18%
At the playground - 8%
Other - 7%
Have not searched _ 18%

Q33: In the last 30 days, from where did you use your smartphone to do an online search for each of the following product
categories? Select all that apply for each product category.
Base: Use mobile search for fast food restaurants. Moms (net) (n=578)



Google

Many moms use the internet to discover new

fast food restaurants, though TV leads overall
Sources used to gather info on new fast food restaurants

Television [ NG 51%
Internet = 32%
Friend, relative or _ 31%
Spouse/significantother [ 29%
My children 00 26%
Radio I 24%
Direct mail solicitation [ 23%
Magazines/newspapers [ 19%
Otherparents [ 18%
Yourparents [ 15%
In-store displays = 15%
Experts | 8%
Books [ 6%

Q40: Where do you first see or hear about new products or services you are interested in for each of these categories? Please
select all that apply.
Base: Purchase fast food restaurants. Moms (net) (n=1,753)



Google

Half of moms obtain online coupons for fast

food restaurants once a month or more often
Frequency obtaining online coupons - fast food restaurants

51%

once a month or more (net)

m Never
M Less than once a month

1-3 times a month

B Once a week or more

Q36: How often do you obtain the following types of coupons online? (Select one for each).
Base: Use the internet to gather info on fast food restaurants. Moms (net) (n=643)



