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What Happens in Market Your Real Activity ......
Consumers are constantly Campaigns base
searching. f

Missing out on the demand

Capture all the opportunity.
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Logic of
Always on

How often is your brand
present when
consumers search for
your brand and the
categories that matter?

How to win consumers = 3(Logic)

4 )

Logic of
FMOT

How well is your brand
using data signals and
messaging to target and
engage the most
valuable audience?
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How closely are the
content and user
experience aligned to
the needs and
expectations of
consumers?
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Lower funnel
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Conversion Opportunity by Campaign Export CSV for full list
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Incremental

Incremental Current Incremental
Customer ID  Campaign CPA ROAS Cg;ree:; Spend COnv(e:ll'lsflr::; Oc:;gretzsr!;'y‘ Online Revenue

Opportun Revenue Opportuni ; s

i iy he ER Y Set the right daily
4579476793  MB_DSA $165 11.7 $685,208 $5,543,157 4,165 33,693.8 8,050,218 $65,124,163 budgets to stay
online throughout
4579476793  PC_3C $268 17.6 $469,982 $3,502,725 1,751 13,050.0 8,270,488 $61,639,099 the day
4579476793  PC_DSA $104 17.9 $1,113,689 $946,111 10,669 9,063.6 19,988,583 $16,980,875
8569156736  Mobile_DSA+RLSA $184 9.6 $1,875,359 $1,224,885 10,201 6,662.8 18,049,224 $11,788,801
5657973986  Desktop_3C_RLSA $532 8.4 $192,415 81,563,839 362 29421 1,616,001 $13,133,944 \y
4579476793 MB_HFESH $245 6.7 $127,056 $706,992 518 2,882.4 846,748 $4,711,670
4579476793  MB_3C $603 9.2 $192,929 $1,737,703 320 28822 1,778,895 $16,022,389 )
Check this
4579476793  MB_ZEj $260 5.1 $101,771 $513,172 392 1,976.6 516,531 $2,604,557 dashboard weekly to
4579476793  PC_3i $157 8.0 $103,068 $273,289 658 1,744.7 826,785 $2,192,252 identify sea§onallty
or changes in query

5657973986  Desktop_ZR&_RLSA $171 16.0 $84,319 $269,399 493 1,575.1 1,351,117 $4,316,791 volume
8569156736  Mobile_3C_RLSA $250 10.7 $82,595 $353,926 330 1,414.1 881,494 $3,777,266
5657973986  PLA+RLSA (F1%) $96 15.8 $1,594,084 $112,232 16,526 1,163.5 25,115,195 $1,768,244 M
4579476793 MB_RE $406 9.5 $197,518 $352,043 486 866.2 1,873,235 $3,338,725
4579476793 PC_HM& S157 9.3 $166,415 $109,680 1,062 699.9 1,543,651 $1,017,384
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Metrics Do Matter
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Conversion Missed Opportunity*

Catch all conversion opportunity

increase $10,000 spend for
5,000 incremental conversions*
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