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https://www.forbes.ru/tehnologii-photogallery/372539-20-samyh-dorogih-kompaniy-runeta-2019-reyting-forbes?photo=12
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Brand lift survey

TFU eVI ew fO r Actio n Brand ad recall lift Brand awareness lift Brand favorability lift Brand interest lift
6701 respondents 67.4% 16.4% 19.8% 42 2%
Tru eV| ew | n —Strea m Brand ad recall lift Brand awareness lift Brand favorability lift Brand interest lift
6706 respondents 45.5% 15.9% 14.6% No lift
B um pe r AdS Brand ad recall lift Brand awareness lift Brand favorability lift Brand interest lift
6754 respondents 35.8% No lift No lift 65.0%
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http://www.facebook.com/maria.beleninova
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