











‘ SECURITY BANK ) GOAL: CONVERSIONS

Challenge

Security Bank was looking to drive applications for their newest business loan product
targeted towards Small and Medium-sized Enterprises (SMEs). They did not have video
assets but wanted to test if video ads can effectively generate incremental leads at scale.

Approach

Security Bank created a grounds-up video highlighting the product’s value proposition: no
collateral required, low interest rates, flexible terms, and fast approval. Their strategy
utilized advance audience targeting, like Life-Event, and Max Conversions bidding to
quickly optimize towards the right goal. The team went a step further by creating an AMP
version of the landing page to bring down loading time from 7.7 to 2.9 seconds.

Reached 2 2 o/o

of the total YouTube
population

Results

Campaign generated

8 5 % of Leads

and reduced CPA by 70%
(Week 6 vs Week 1)




The best s
yet to come.

For more play-by-play tips on how to create winning
campaigns with YouTube, visit g.co/ads/videocampaigns
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A game plan for success on
YouTube fofackon campmiams, vt g.co/ads/videocampaigns.
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CAMPAIGN TYPE

TrueView for action

Choose your campaign objective: sales, website traffic, or leads.
Then select “Video” as the campaign type.

AUDIENCES

Custom intent &
remarketing audiences

Reach people who are actively searching for your product or service
on Google or are already engaged with your company.

BIDDING

Maximize conversions

Capture the most conversions within a specific budget. Set your daily
budget to at least 10x your video CPA.

MEASUREMENT

Conversion tracking

Get started with conversion tracking by creating a light conversion
event such as a search or page visit.




YouTube Creative Scorecard

Does your creative function
as a direct-response ad?

Establishes need for the product
(problem statement) If necessary

Introduces the product heroically
as a desirable solution

Explains and/or demonstrates key
features & benefits of the product

Has a direct, specific call-to-action
and offer/deal/promotion

Is your creative optimized for a
leaned-in mobile environment?

Wins the first 5 seconds;
attracts attention from the start

Branding is authentic and natural

Fast pacing/rhythm/cuts;
appropriate length

Close cropping & bright footage

Super-graphics/text are big
and well-positioned in the frame
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