OT no6BM 00 KOHBEPCUN -
OOVH KJTUK

Co3pgaHune 1 KoHBepTaLums cnpoca B MeAUNHOW
pekname

IKOnua KannHuHa
MeHepxep no pabote
pPeKSIaMHbIMU areHTCTBaMu,
Google

‘ Google Think Retail



PaspaboTanTe cTpaTernio NPUBEYEHNs KITMEHTOB i o
B MPa34HUKM Ha BCEX 3Tamnax BOPOHKM MPOAaX

[NoBbILWEHWE Y3HAaBAaEMOCTU

dopMmpoBaHue
3aUHTEPECOBAHHOCTY

[pwn3bIBbI K NOKYMNKe

Yoep>xaHve aygutopuu

‘ Google Think Retail



[loBbILWEHWE Y3HaBAaEMOCTH

dopmMmpoBaHune
3aUHTEPECOBAHHOCTM

[Npwn3biBbI K NOKYrKe

YoepxxaHve ayguntopum

‘ Google Think Retail



61 %

| rokynaTenewn B nepuog npasgHnKoB
6blNI rOTOBbI NPMOBGPECTH TOBaphbI B
HOBbIX MarasmHax.

Okono

50 %

B UTOre coBepwniin Takme rnokKynkKu.

‘ Google Think Retail

WcTounuk: nccnegosanue Google u Ipsos, Post Holiday Shopping Intentions Study — Total Shoppers
Report (MokynaTenbckune HamMepeHUs Nocse NpasaHUKOB: O6LLMI OTYET O NOKynaTensix), AHBaphb
2016 r. OT4yeT ocHoBaH Ha onpoce 1 500 nokynatenei noaapkos B CLUA.



N3yumnTe oTueT "CTtatnucTrka no aygutopusam” um

onpenenuTe, Kakmx NokyrnaTenen MoxXHO NpuBeYyb BO
BPEMS NPa3gHNKOB

ribution
* are distributed as follows, as compared to the benchmark

Audience di
People in "All col

DEMOGRAPHICS LOCATIONS DEVICES

[J include unknown

Gender Age Parental status
e o s o 1o th enchmk 100
DemosRApHIcS LocaTions oevices
) ncdeunioonn
50
o
N I T [ - | ,
Male Female 18-24 2534 3544 45-54 65+ Parent Not a parent
W Al converters United States
Relovantaudences
ool i emaneinglet e it e olovingsudences Reélevant dudieices
R U — People in this remarketing list are most often associated with the following audiences
IN-MARKET AUDIENCES AFFINITY AUDIENCES
O s
O Coging g 5 s toee
O B [T Select audiences to add to an ad group
[= A 100w-204
O  in-market audience Index Size Added to
O cooking Ranges & Stoves 135 60M-65M  None
O usaraiTravel 8.9x 100M-150M  None
O rerpest 6x 150M-200M  None

‘ Google Think Retail
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[loka3biBanTe MeaurHble OOBbABNEHUS ayOUTOPUSAM ‘ . H
3aMHTEepeCcOBaHHbIX MOKynaTernen

Edit targeted audiences

&~ What they are actively researching or planning

Search and filter by term, phrase, or URL Q
In-market audiences A n e pCI'I e KTM B H ble
C1 Jpoareldiccessoes p noTeHuuanbHble KJIMEeHTbI
[} Autos & Vehicles v v/ O6palanTtechb K Nonb3oBaTesnsiM, KOTopble
UHTepecyloTcH npejsaraeMbiMM BaMu ToBapamMu
(L] Baby & Children's Products v W ycniyramu ¥ roToBbl MX Npuo6pecTy.
D Beauty Products & Services v v HaCTPOﬁTe TapreTuHr Ha uenesyto
ayauTopumio, YTobbl peknamy yBuaenm
[[] Business Services v Hanbonee 3anHTepeCcoBaHHbIe
noTeHuManbHble NOKynaTesnun.
|:| Computers & Peripherals v

‘ Google Think Retail



[lokasbiBanTe MegumHble 06bABEHNS OCOObIM ayguUTOPUSAM
No HaMepPEeHUAM

New custom intent audience

IDEAS AUDIENCE SIZE

Ads using audience targeting must comply with the Personalized advertising policy. Sensitive keywords will serve contextually only, or may not serve at
all. All campaigns are subject to the Google Ads advertising policies and may not contain any inappropriate content. Learn more

Descriptor ideas for this audience
Audience name

Holiday Specials - Travel Bags |

=+ travel duffle bags luggage
Enter keywords and URLs related to products and services this audience is actively researching. Learn more =+ luggage suitcases travel bags
Related keywords and URLs + travelluggage trolley bags

-+ large travel bags luggage

travel kits € ) travelbag € J travel luggage € R elbag e ror el canes

=+ travel bag cabin luggage

=+ suitcase trolley bag

M BRSNSl A Ay | el M

ADD ALL

TREATE  CANCEL

‘ Google Think Retail
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VIcnonb3ynTe CnUCKM NOXOXMX ayguTopum, YToObI i .
npuBneKaTb HOBbIX MOTEHLMabHbIX MOKYNaTefien BPyYHYHO

O a0

ULLyLLIne Ty XKe
nHdopmaLuio,
4YTO 1N BaLlKn

KITNEHTbI

‘ Google Think Retail



oan D " s mT
VIicnonb3ynte guHamMmyeckum nogbop Ballvx TOBAPOB A11s .
HoBOW aygutopuu!

-
oogle Store
HoBbIM NOTEHUMATbHbIN Ero knaccuoukaums v [okas guHaMumecku NogoobpaHHoOro
nokynaTtesb NpPoO@USb MHTEPECOB U ToBapa!
npeanoYTeHui

‘ Google Think Retail



[NoBblWEeHMe Y3HaBaeMOCTH

dopmMupoBaHue
3aMHTEPECOBAaHHOCTM

[Npwn3biBbI K NOKYrKe

YoepxxaHve ayguntopum

‘ Google Think Retail



Bbl 661 XOTENM NONYyYnTh...? i .

Bonblie koHBEepCcUM

‘ Google Think Retail
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Bbl 661 XOTENM NONYYNUTD...? ‘ . H

Bonblie koHBEepCcUM Bonblie koHBEpCUM

‘ Google Think Retail



Bbl 661 XOTENU NONYYnTb...?

Bonblie koHBEepCcUM

C AganTuMBHbIMWN MeANAHbIMU
06bABNEHUAMM

Bonblie koHBEpCUM

C lNpadumuyecknmn + AganTMBHbIMU MeAUNHBbIMU
06BbABNEHUAMMU

ﬂﬂ a b

‘ Google Think Retail



ApanTuBHblIE MeOUMHbIE OOBABNEHUS

‘ Google Think Retail



C ApanTuBHbIMM MEeAUNHBIMU OO BABNEHUAMU Bbl
npenocTaBnsieTe afieMeHTbI KpeaTuBa...

l 1 A nnHHbBbIV 3aroroBOK
5 KOpoTKmnx 3aronoBkoB

5 Jlorotnnos

_ 15 N306parkeHnn

5 OnucaHnmn

1Bupeo

‘ Google Think Retail
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MawwnHHOEe 0byyeHmne TecTmpyeT Munnapgbl KOMOUHaLUW... .

o

- Q KynMTb B

-(.

‘ Google Think Retail
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... UTOObI NOKa3blBaTb KACTOMU3NPOBaHHbIE OOBABNEHNS Ha .
3+ MUNNMOHAaX CauTOB U MPUSIOXKEHNN

/ N |
W W W

- Q KynMTb B

I{.

.
‘ Google Think Retail




[onyyanTte 60nbLUe OXBaTa U Ny4dllme pe3yribTaTbl, COXPaHSs

KOHTPOSb

AHanus
3M1eMEeHTOB
KpeaTuBa

__AA

MNoppepxka
MHOX€eCTBa
BapMaHTOB OQHOro
Tuna o6bLeKTOB

KoHTponb
Hap,
dopmaTom

KoHTposnb 3a
LuBeTamMu

‘ Google Think Retail
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[lpencTaBnsiemM HOBbIM 3N1eMeHT AganTUBHbIX
MegunHbIX o6basneHnn: Bupeo

[pvBnekanTe BHUMaHWe
nonb3oBaTernien n nonyvyamTe
OOMOSTHUTESbHbIV OXBaT 3a cYeT
O0CTyna K BUOEO MHBEHTApPIO B
KMC Google Pixel 2 & 2XL

' Capture your holiday moments this season with our
award winning camera. Shop Google Store.

8
5
-
A
| 4

‘ Google Think Retail


https://docs.google.com/file/d/1I5XdWMNlsZ6eRMHfIZr2QmH-uLpJf-29/preview

MNoBbiWweHne Y3HaBa€MOCTU

dopmupoBaHme
3aMHTEPECOBAHHOCTY

[pn3bIBbI K NOKYMKe

YpoepxaHve aygutopum

‘ Google Think Retail



[TloueMy NOBTOPHOE NpUBIIEYEHNE B NEPMOL, NMPa3aHNKOB
Tak Ba)kHO?

[Nonck nHpopmMaLumm o ToBape M NOKYrka
@ (lonck nHpopmaumm

MNprobpeTeHre ToBapoB

Bonee NonoBuHbI ayAUTOPUM Havyasnm UCKaTb
uH$opMaLMIo O TOBapax B okTabpe u paxe

: paHblle, ogHaKo K NpeanpasgHUYHbIM : 36 %
MoKyrkKam B 3TO BpeMs MPUCTYMNatoT TONbKO : 33%
33 % nonb3oBaTenemn. :
. 27 %
25%
17 % .
7% -
13 % .
: 1%
8% 8% .
- lHBapb-aBrycT CeHTa6pb OkTa6pb . Hos6pb Jekabpb
. N (nepebie 2
Hepenu)

--------------------------------------

ﬁﬂ a b

%
Jekabpb

(nocnepHue
2 Hepenwu)

WcTtounuk: NRF 2017 Holiday Planning Playbook (PykoBoacTBO Mo nogrotoske K npasgHukam, cocTasnieHHoe HauvoHanbHomn degepauuein poaHuuHom toproenv 8 2017 rogy)
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Yto HY>XHO Yy4eCTb, COCTaB/144 PEKJTAMHYIO CTpaTeErno a4 .
npPas3gHM4YHOro nepmnoga

Kakue nokynatenu
ObINIM CaMbIMU
LEHHbIMU

B MPOLUSIbIN
npasgHUYHbIN
Ce30H?

‘ Google Think Retail
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Yto HY>XHO Yy4eCTb, COCTaB/144 PEKJTAMHYIO CTpaTeErno a4 .
npPas3gHM4YHOro nepmnoga

Kakune nokynatenu KTo coBepLuarn
6b1/I CaMbIMU KOHBEpPCUM Ha
LLeHHbIMU BalleM cauTe BO
B NPOLLSIbIN BpeMs rnocnegHen
npasgHUYHbIN peknamMHoOu
Ce30H? KamnaHumn?

‘ Google Think Retail
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Yto HY>XHO Yy4eCTb, COCTaB/144 PEKJTAMHYIO CTpaTeErno a4 .
npPas3gHM4YHOro nepmnoga

Kakue nokynatenu KTo coBepLuan Kakue

6blNM caMbiMU KOHBEpPCUK Ha nosb3oBaTenu
LLeHHbIMW BalleM cailTe BO HefaBHO noceLanu
B NPOLUIbIN BpeMs nocnegHeu CaWT, HO He
npasgHUYHbIN peKkfaMHOM coBepLunIn

Ce30H? KamnaHumn? KOHBEpCUto?

‘ Google Think Retail



[NoBbIlLEHME Y3HAaBAaEMOCTU

dopmMmpoBaHue
3aNHTEPECOBAHHOCTM

[pn3bIBbI K NOKYMKe

YpoepxaHve aygutopum

‘ Google Think Retail



YMHble kamnaHum Google

3MeHnTe CBOM NOOX0OM, K OHManH pekriame

JNoroTtun

3aronosku Onwucaxus

YMHblE KpeaTuBbl

i‘ B

‘ Google Think Retail



YMHble kamnaHum Google

3MeHnTe CBOM NOOX0OM, K OHManH pekriame

JNoroTtun

3aronosku Onwucaxus

YMHbIe cTpaTerum

YMHblE KpeaTuBbl
Ha3Ha4YeHWs CTaBOK

i‘ a

‘ Google Think Retail



YMHble kamnaHum Google i .

3MeHnTe CBOM NOOX0OM, K OHManH pekriame

JNoroTtun

3aronosku Onwucaxus

YMHbIe cTpaTerum

YMHblE KpeaTuBbl
Ha3Ha4YeHWs CTaBOK

YMHbIN TapreTuHr

‘ Google Think Retail
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YMHbIe CTpaTermm HasHa4v4yeHnd CtaBOK: OrnTMMMN3aLna B .
pPEeXMME pearnbHOro BpeMeH!

£ 4

Vol 4

[>

XapakTepucTmKm MNoBepeHve ~'

nob30BaTeNnd nonb3o0BaTeNnd \
|

7/
' / KOHTeKCTHble XapakTepucTnku

" , CUrHanbl obbaBneHumn

Mbi aHanu3upyem 70 MUNInMoHOB
KOMOUHaLMK aTUX curHanos 3a 100
MUWIIUCEKYHA, NPU pacyeTe CTaBKU

‘ Google Think Retail

Note: As we continue to leverage large number of contextual signals to drive results for your business, protection and anonymity of our user data will continue to be our prime focus.



YMHbIN TapreTuHr: HanguTe HOBble ayauTopumn

Google Ads
OAaHHbIE + KOHTEHT cCanTa

TekyLLne TapreTuHrn + KpeaTumsbl
MNocapoyHas cTpaHuLa + KOHTEHT
caunTa
Cnunckun aygutopui
NHTepecbl ayantopuii

ABTOMaTHUUYeCKHU

”
J

[porHo3

C BallMMum TeKyWMMHU KJIneHTaMu U

oXBaT 3a c4YeT HOBbIX ayAMTOPVIﬁ

KombuHauusa
TapreTMHros

CBOM

‘ Google Think Retail



PbIHOK MEHSAETCS B nepunon rnpa3gHMKoOB

YBenuueHue Tpaduka

YBenunyenue 3anpocos o
NOKYrNnKe ToBapoB

PocT koadpunumneHTa
KOHBepcun /
LLEHHOCTM
[Monb3oBaTtenu yaule
coBepLaroT NOKynKu

PocT KOHKYpeHL MK

Peknamopatenu xoTaT
BOCMOJZ1Ib30BaTbCA MOMEHTOM

‘ Google Think Retail
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[popyManTe CBOIO CTpaTeruio 3apaHee ‘ . H

e YbeouTtechb, YTO y BaC 4OCTaTOUYHO BrogxeTa, YTOObI
NOKPbITb BECb CNPOC

e [loMHUTe, uTo CPC MOXeT BO3pacTu U3-3a yCuUneHus
KOHKYPEHLNM

e 3anycTuTe KaMnaHuo 3apaHee

‘ Google Think Retail
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Mpexae YeM HauHeTCs nepuo, Npa3aHUKOB .

[lpoBeguTe 3KCNEPUMEHT C YMHOMN
KMC 3apaHee

3anycTuTte YMHYIO KaMMnaHWIo 3a 2 Hegenu
0,0 Havana npa3gHUKOB

‘ Google Think Retail



Avon Brazil ysennumsaeTt ROAS B 8 pa3 ¢ NOMOLLbIO
YMHbIX KMC BO Bpems YepHowu MNMaTHULbI

79% - CHUXXEHWE LLeHbl 33
KOHBEe pC o / GANHE 1 BATOM*

+ FRETE GRATIS NAS COMPRAS
ACIMA DE R$ 120,00

8 pa3 - Bbiwe ROAS
24% - GonblUe KOHBEPCUW, YEM
OVHaMUYECKUN PpeEMapPKETUHT

Back to Black Avon

Ganhe 1 Batom e Frete Gratis para
compras acima de R$120 °

AvonStore.com.br/Promocéo

‘ Google Think Retail



PaspaboTanTe cTpaTernio NPUBEYEHNs KITMEHTOB i o
B MPa34HUKM Ha BCEX 3Tamnax BOPOHKM MPOAaX

[NoBbILWEHWE Y3HAaBAaEMOCTU

dopMmpoBaHue
3aUHTEPECOBAHHOCTY

[pwn3bIBbI K NOKYMNKe

Yoep>xaHve aygutopuu
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Cnacubo

Bonpochbi?

‘ Google Think Retail



