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https://www.youtube.com/watch?v=X-h8LsNBlE4&feature=youtu.be






https://g.co/think/adidasfootball


https://g.co/think/quakeroats




https://g.co/think/fentybeauty


https://g.co/think/samsung


https://g.co/think/ford
https://g.co/think/trendswithbenefits




https://g.co/think/adsleaderboard/
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Tap into Search

Not all audiences are created equal — 

and using Search signals can help you 

differentiate casual browsers from in-market 

shoppers. Refine your focus and make your 

spend work harder by leveraging intent 

signals using Advanced Audiences, which 

gather anonymous insights from across 

Google including active Search terms, lifestyle, 

interests and interactions. The results speak 

for themselves: ads served with intent signals 

alone have 30% higher consideration lift and 

40% higher purchase intent lift than when 

the same ads are served using demographic 

signals alone.14 

“ We’ve been able to 
reach and convert 
more of our target 
audience than ever.” 

Gil Efrati, CMO, Nectar

Need to know 
Advanced Audiences

1

2

3

Case Study

How Nectar by Resident  
grabbed viewers’ attention

When mattress brand Nectar by Resident set out 

to grow sales, it needed an edge. After analysing 

Google trends, the team found a high volume of 

searches around getting a good night’s sleep. 

So they developed a fast-paced and informative 

ad that tapped into popular culture by using 

caricatures of recognisable figures. The ad 

included branding from the start and provided 

clear calls to action — all best practice for short-

form online video. Then they used YouTube’s 

custom intent audiences to leverage signals 

from Search, and reach interested audiences. 

And it worked, with a dreamy 190% ad recall lift, 

95% brand awareness lift and a 4X increase in 

organic Search queries.

What it is

Advanced Audiences are anonymous, 

aggregated insights — built using signals 

from consumer behaviour across Google 

— which can be used to help predict 

who’s most likely to engage with your 

brand. From detailed demographics to 

interests and intent, Advanced Audiences 

allow brands to reach key consumers at 

every stage of the consumer journey.

Why it works 

Real impact happens when viewers 

feel like they’re being spoken to by the 

creative. And, since customers pay 3X 

more attention to ads that are relevant to 

them,15 it pays to know — really know — 

who you’re talking to.

How to use it

Get started by exploring pre-built 

audiences, such as Affinity Audiences 

(based on lifestyle information), Life 

Events (based on important milestones 

like renovating a home), or In-Market 

Audiences (based on behaviour 

indicating someone is in the market for a 

product or service). In addition, you can 

now build your own custom audiences 

tailored to specific objectives.
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Find out more at  
 g.co/think/ytadvancedaudiences

The Rules of Engagement
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https://g.co/think/ytadvanceaudiences


https://support.google.com/google-ads/answer/9219326


https://youtube.thinkwithgoogle.com/youtube-works




https://yt.be/bumpermachine
https://g.co/think/rulesofengagement


https://getsubscriptions.withgoogle.com/intl/en-gb/newsletter/signup/landing/?slug=youtubereview




For more information on how to reach engaged 
audiences and drive results for your brand, go to

g.co/think/morethanjustviewers

https://g.co/think/morethanjustviewers



