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 Source: Google/Ipsos 2012

UNDERSTANDING 

MOBILE
CONSUMER
BEHAVIOR
Smartphones have become an 
indispensable part of our daily lives
and have transformed core consumer 
behavior. The growing use of 
smartphones to search, shop, keep 
entertained and look for local
information creates new opportunities
for marketers to reach the constantly 
connected consumer.

MULTI-TASKING
MOBILE & MEDIA

use their smartphone while
consuming other media

GENERAL USAGE

REACHING
MOBILE
CONSUMERS
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66%

research a product or service
on their smartphone

use their smartphone 
while listening to music

search as a result
of seeing an offline
ad (TV, magazine,

billboard, etc.)

make purchases
on their smartphone

MOBILE
SHOPPING

change their minds about buying a product while in 
store as a result of reseaching on their smartphone

use their smartphone 
while watching TV

noticemobile ads

only look at the
first page of

search results
on their phone

thinkwithgoogle.com/mobileplanet


