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Consumers use their mobile device to do research at the following locations

N demand
at home at work waiting at restaurant other

in line peoples homes
D YoY increase in
non-branded online
— service searches

OO on YouTube
42% 15%

of tablet owners
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make purchases
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online service
researchers use a
search engine or
maps on their

. mobile device
of online services YoY increase in ?;Orul:tbseegrg;qe #2 while researching
researchers use vic_:ieo website sitfin the world
sharing sites referrals from
YouTube
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online service researchers 45% 50% 1 in 4
- use search throughout ift in si i o - online service researchers visit
their research process lift in site traffic after lift in search behavior after :
T exposure to a display ad  exposure to a display ad the Google Display Network
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