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Videos in order of appearance

Mercedes-Benz Pre-Owned "Peace of Mind"

Acura "Jewel Eye"
Acura "Rainbow"

VW GTi
Mercedes-Benz Cabriolet

Mercedes-Benz A-Class Bumper
BMW M4 Ultimate Racetrack

Dodge Valentine's Day

Subaru Crosstrek GGeneric

Subaru Crosstrek Zorbing
Subaru Crosstrek Nature Tours

Subaru Crosstrek Extreme Hammocking

Subaru Crosstrek Whitewater Surfing

Subaru Crosstrek Saddle Surfing

Subaru Crosstrek Sno-yaking

Chevrolet Traverse Obzor

Ford Leave No One Behind

Renault Kadjar Product USP

Jeep Women

Jeep Men



https://www.youtube.com/watch?v=1NXCJQ8zuVU
https://www.youtube.com/watch?v=lR0EWPIBbTk
https://www.youtube.com/watch?v=JRyWDqfY--Y
https://www.youtube.com/watch?v=kFF9rAosVfU
https://www.youtube.com/watch?v=EoTze6vEgzc
https://www.youtube.com/watch?v=cGhCFfSVDvI
https://www.youtube.com/watch?v=AFtUpMTs4vI
https://www.youtube.com/watch?v=y5S0Ms0diBY
https://www.youtube.com/watch?v=lug7zFwezhE
https://www.youtube.com/watch?v=TfV6_tbzsRI
https://www.youtube.com/watch?v=j_FKeXL4OQk
https://www.youtube.com/watch?v=5wdyfm7O8YU
https://www.youtube.com/watch?v=7UZ8VcEL7FQ
https://www.youtube.com/watch?v=JKaQeW57Dr4
https://www.youtube.com/watch?v=H_40-Tcg_34
https://www.youtube.com/watch?v=LaTbgRxvdTE
https://www.youtube.com/watch?v=r_b-batemUw
https://www.youtube.com/watch?v=F7vaWKOCTtE
https://vimeo.com/329849886
https://vimeo.com/329851217
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Tuning your TVC




5-35% 50-80%

of ROl comes from targeting comes from creative

Google
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Tuning for YouTube
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Shoot, edit and optimise for YouTube Incorporate your audience’s interests

Google



Shoot, Edit, Optimise






https://www.youtube.com/watch?v=1NXCJQ8zuVU



https://www.youtube.com/watch?v=1NXCJQ8zuVU

Google
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Only 25% of the videos
analysed showcased a logo bigger
than 4% of the screen




Get closer (much closer)
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Always, always shoot 16:9



Same brand, different styles



https://www.youtube.com/watch?v=lR0EWPIBbTk
https://www.youtube.com/watch?v=JRyWDqfY--Y

Same brand, different styles



https://www.youtube.com/watch?v=lR0EWPIBbTk
https://www.youtube.com/watch?v=JRyWDqfY--Y

Same brand, different styles

7, Bt : ’\\\ L ACURA



https://www.youtube.com/watch?v=lR0EWPIBbTk
https://www.youtube.com/watch?v=JRyWDqfY--Y

Add brightness and contrast



Google


https://www.youtube.com/watch?v=kFF9rAosVfU
https://www.youtube.com/watch?v=EoTze6vEgzc

Google


https://www.youtube.com/watch?v=kFF9rAosVfU
https://www.youtube.com/watch?v=EoTze6vEgzc

Google


https://www.youtube.com/watch?v=kFF9rAosVfU
https://www.youtube.com/watch?v=EoTze6vEgzc

Big copy



The importance of sound

2.7X 1.4X 3.8x 1.6X 2.6X 2.9

Exposed x Control difference

Ad recall Brand awareness Consideration

Audibleonly  €&) Viewable only ) ® Viewable + Audible

Google



Sound ON
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Climax/Reveal

Start High

Brand Cues Offer

Build Offer

Unexpected
Shift
More story
for those who
Establishing : want it
Shot Branding
Traditional Story Arc YouTube Story Arc

Google






Start high and move fast






Occurrence of elements

+ VO of someone who's not
Heartbeat Narrative Structure — g in the ad
o o Engine Revving/Car Braking =
pOS I t IVe More Frames with People = Human+Car in the first
effe Ct Car only in the first 5 seconds = 3 seconds

] —— Traditional Narrative Structure

Human only in the first 5
seconds

negative

Story is told via running

eff e Ct footage

Less than 50% of ads More than 50% of ads

Google



Incorporate the audience




Product Message

Google
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Staresti meglit
riunione in ufficlos

Staresti meglicsinm

rivnione in ufficio? ™

“Would you rather be in a Big brand

meeting at work?”

Outdoor Enthusiasts



Product Message

Google



Product Message

Cultural moment

Google






Product Message

Google






Audience Message Product Message

Love is out there.
Find it in a Subaru Crosstrek.

Google



Hobbies and Activities

Interest

Snawboard

Downhill mountain biking

Drifting

Backpacking

Cycling

Hiking

Cyclo-cross

Mountain biking

Climbing

Rallying

Mountaineering

1.0%
0.07%

1.6%
0.20%

2.2%
0.40%

1.6%
0.21%

1.2%

e —

11.2x%

14.6x

7.4x%

6.4x

4.7x

3.5x

15.7%

7.8x%

5.5x

7.4x%

6.4x

X

Relevance

Product Message

Love is out there.
Find it in a Subaru Crosstrek.

Google



Audience Message Product Message

Outdoor Enthusiasts Love is out there.
Thrill Seekers Find it in a Subaru Crosstrek.
Skiing Enthusiasts
Running Enthusiasts
Water Sports Enthusiasts
Winter Sports Enthusiasts
Beach-bound Travelers
Snhowbound Travelers

Google
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ogle/Kantar TNS Gearshift 2018 Path to Purchase




ogle/Kantar TNS Gearshift 2018 Path to Purchase




ogle/Kantar TNS Gearshift 2018 Path to Purchase




pogle/Kantar TNS Gearshift 2018 Path to Purchase




ogle/Kantar TNS Gearshift 2018 Path to Purchase




ogle/Kantar TNS Gearshift 2018 Path to Purchase




ogle/Kantar TNS Gearshift 2018 Path to Purchase







What type of
car do | want?




gt

What type of Which car
car do | want? is the best?

>
-




gt

What type of Which car Is it right
car do | want? Is the best? for me?

>
-




gt

* S
What type of Which car Is it right "Canl h
car do | want? is the best? for me? afford It?

>
-




What type of Which car Is it right
car do | want? Is the best? for me?




What type of Which car Is it right ‘
cardo | want? is the best? for me? afford It?
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1) This is your window of opportunity



Google



Just bought an SUV

Google



Just bought an SUV

Found out wife’s pregnant

Google



Always On




Always On




Google



Brand Wall

Google



Brand Wall

Google



1) This is your window of opportunity



1) This is your window of opportunity
2) You need content for every stage



More test-drives on YouTube than in real life

Google



More test-drives on YouTube than in real life

Walkarounds/Test Drives

>1 month before purchase

10 videos - 3 brands

(Google



More test-drives on YouTube than in real life

Walkarounds/Test Drives Comparison

mizum

RAM 1500

VS

_JHE20i3,
~~FORD F150~_

5

10 videos - 3 brands 6 videos - 2 brands



More test-drives on YouTube than in real life

Walkarounds/Test Drives Comparison Features

$ M i

R/

ﬁ@guw
RAMT500

;o )
V5l

__JHE2Qi3, ' !
~ FORDF-150

Brard New 2019 Mercedas-Cenz 200 AMATIC Staet Lo, inDepth Tour, Intzrio;, Exterior, Cool Feztres

2020 K@ Tellunde SX ve AnUAvalk Aroond Vidaol n Depth Rewcw| Test Jnve e
Comgzare the 2019 Ram 1500 ‘Nith the 2019 Forz F-150 | Head to Head | Ford
1.

>1 month before purchase -, eeks before purchase

10 videos - 3 brands 6 videos - 2 brands 5 videos - 2 brands
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» =~ Chevrolet Russia
cHEVvROLET  8.71K subscribers

.

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT O\ traverse|

Chevrolet Traverse. ®yHKUua nogorpesa v BeHTUAALWUM CULEHUN.
Chevrolet Russia * 665 views * 1 year ago

DYHKUMA NOAOIrpeBa U BeHTUNALMW NepeaHnX CUASHUIA ¥ NOJOTPEes CUAEHWA BTOPOro paja caenaer
ceMeitHbie nNyTewecTBnA KOMPOpPTHLIMUK B N06bIX yenosuax. YaHanTe 6onswe o Chevrolet Traverse -

Chevrolet Traverse. Cuctema Kpyroeoro o63opa 360°.
Chevrolet Russia * 1.3K views * 1 year ago

Cuctema Kpyrosoro 063opa Ucnosib3ayeT 4 KaMmepbl, YTo6bl Bbl MOT/TM OLUEHWTb BCE NPOMCXOaALLee
BOKPYT C BbICOTbI NMTUYbLEro rnoneta. 31a pyHKUMA oveHb yao6Ha Npu NapkoBKE U MaHEBPUPOBAHMU Ha

Chevrolet Traverse. Cucrema Smart Slide.
Chevrolet Russia * 1.6K views * 1 year ago

Cucrema peryMpoBKyY Npasoro cueHba BToporo paga Smart Slide no3zsonser 6b6ICTPO U Nerko
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Long form for consideration and action

12% o
8% 20,
% ] ll
0% 0% L
e s S s—
5 sec 10 sec 15 sec 30 sec 45-60 sec

B Brand Favorability Bl Purchase Intent

Google















of buyers’s decisions

were influenced by
partner

Google



Men Women



Make it easy to take ACTION
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<> Ford Escape

Gl www.ford.com/escape/

Bowling Trick Shots 2 | Dude Perfect

8. 1M views

Download




Make it easy to take ACTION

LEARN MORE

v
- - Skip ad Pl
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LEARN MORE
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Download Save GOOQ"@




Make it easy to take ACTION

- - Skip ad Pl
57| HANDS-FREE FOOT:ACTIVATED LIFTGATE
Ad - 0:09 © S

Ford Escape

Gl www.ford.com/escape;

LEARN MORE

Bowling Trick Shots 2 | Dude Perfect

0 AN vz e .
8. 1M views

LEARN MORE

SHOW

the showroom.

VO the deal.

Google



Occurrence of elements

Dealership/Showroom ‘
featured between 6-15s
Dealership/Showroom
. . featured between 16-30s
pOS Itive Mention APR/Price Promotion
effe Ct Matching Supers that augment
audio

— Mention specific City —I

negative
effect

Less than 50% of ads More than 50% of ads

Google
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Great videos
made

for YouTube
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