
Here’s Your Ticket:
The Digital Path to Live Events
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BUYING TICKETS

Advertising, online and offline, is how most 
ticket buyers find out about live events

2 events, on average, 
are considered, 
38% aren’t sure 
which to choose

Online is the most popular way to buy tickets
Of all ticket buyers:

WAITING IN LINE

THE EVENT

Online resources drive more ticket sales than offline sources. 

Most popular events

Sports

Family

89% “loved” 
or “liked a 
lot” the event

1 in 4 shared 
experience on blogs, 
tweets, reviews, or 

social networks*

Baseball
Football
Basketball
Racing
Hockey

41%
30%
7%
5%
5%

36%
20%
10%
6%

32%
16%
14%
10%
6%

36%
20%
10%
6%

Circus
Ice shows
Kid’s shows
Magic

*ZMOT research

Theater

Concerts

Broadway
Off-Broadway
Dance
Opera

Rock/Pop
Country/Folk
Metal/Punk
Alt Rock
Rap/Hip Hop

The web is where 
people go to decide 
what to buy, 77% 
of ticket buyers 
research online first  

Half of ticket 
buyers research 
on smartphones

was the total 
average spent

buy 1-3 
months 
before event

bought 
tickets for 
local events

People, on average, 
make 5 ticket 
purchases a year

of purchases 
prompted by 
online info

are tickets 
available?

compare 
prices

reviews

From a friend/
relative 34%

By browsing
the internet 28%

By looking for 
an event in a 
specific location

21%

39%Discover events 
from an ad

PEOPLE LOVE LIVE EVENTS

What they look up:

32%

27%

25%

buy two
tickets50%

$149.30
buy 
online67%

71%

53%

of purchases 
prompted by 
offline info24%

1in6

#
“

$$$

SOURCE
Ipsos online attitude and usage survey of 3,000 U.S. ticket buyers, February 2013


