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AKTBauma ABToMaTmM3auva Ayamtopus ATpunbyLms

PaboTa co Bcemu OonTnmMmnsauyms BbluncneHne AJekBaTHad
AOCTYMHBIMU Ha pe3ynbTart CaMbIX oLleHKa Bknaga
KaHasnamm 3P deKTNBHbIX KaX40ro kaHana

ayanTopuia




/leKOMMNoO3nLUUA acneKkToB

— 1. 1stand 3d party data - CRM integration
—— 2. Holistic Customer View

—— 3. Enriched insights
’ — Data Strategy

— 4. Segments defined based on ML & LTV
"L' —r Audience Definition —
—— 5. 6+ audience segments

AyanTopum ——  Targeting Techniques

—— 6. Continuous and automated maintenance

—— 7. Full Funnel targeting

—— 8. Coordinated comms across channels
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& Haxogute apysen

& PaboTanTte napannenbHo



Brandformance noagxopa,

e HyXHO NOCTPOUTb 3HaHWeE
e YBeNNYUTb NPOAAXKMU

e [B HepocTyneH

e Kyua USP




LAL approved CC

LAL activated CC s

Search CC L -

In-Market audience
(google data)

Site CC remarketing - -

Custom intent L=
& affinity (own data)

Risk model

Take full sudience to SEM /
Display / Next videos

- - - e wmmmw = P

10 sec. video

SYREEIEN (Long Grace) =

N e e s e e e e

Display
remarketing

16 sec. video
(Full video)

Intensive
SEM

30 sec.video
(Extended
video)

10 sec. video
(Free service)

10 sec. video
(Free
Withdrawal)

10 sec. video
(Free delivery)

Non-loyal
audience

Loyal
audience

Display
BENEL G

Display
Remarketing









https://docs.google.com/file/d/1FGSmbxSXW0z1l3X3CuTJ6-sIqUaMpbRH/preview
https://youtu.be/9d5XHhQ3Ak0
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AKTUBbLI: TeCTnpoBaHue

becnnatHas kpepuTHas kapTa CHumamTe HanunyHble 6e3 komuccum

MpuBe3ém KapTy € AEHBIAMM KyAQ BaM 1 110 aHeil He NNATUTE NPOLLEHTHI
yAobHo. 1o Toxe 6ecnnarHo.

= 110 pHeit 6e3 npoueHToB Ha BCE

0 O (B o 0 T l;':"@ ’))) = [lo 600 000 P kpeautHbIn nuMUT

[ Raiffeisen L ] BANK
niei) ).
BANK I o ))) u [lo 600 000 P kpeauTHbIA NUMUT

=
@ = Becnnathoe obcnyxusarme @ 5'5 = Becnnatoe obcnyxusanve @

= ~Q0 0000 0000‘/0 qee Ycneiite sakasats go 28 despans Eany ~Q0 0000 O OOE/U i Ycneiite sakasars go 28 pespans
we 04 /22 e 04%/22

Nocrasum Docrasum |
6ecnnatHo . ODOPMMTD 3ABKY 6ecnnatHo | 4 ODOPMUTb 3AABKY




LAL approved CC

LAL activated CC s

Search CC L -

In-Market audience
(google data)

Site CC remarketing - -

Custom intent L=
& affinity (own data)

Risk model

Take full sudience to SEM /
Display / Next videos

- - - e wmmmw = P

10 sec. video

SYREEIEN (Long Grace) =

N e e s e e e e

Display
remarketing

16 sec. video
(Full video)

Intensive
SEM

Non-loyal
audience

1
30 sec.video
(Extended
video)

Loyal
audience

10 sec. video
(Free service)

10 sec. video
(Free
Withdrawal)
40 sec.

B« product video
(x2)

10 sec. video
(Free delivery)

Display
BENEL G

Display
Remarketing




AKTUBbLI: KPOCC-KdHAJ/IbHAA 3aKynkKa

Cold Warm Hot



Automation: Alw-On onTtummnsauyunsa
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+212% - - - .
Top 10
v
+187% - - - .
Top 20to 10

Baseline - - - -
s Control group
-50% - - -
s Bottom 20

Approval Rate
Ha npe-ckope




ATpnbyuuma: post view aHaZIMTUKA

Ceccun Jlnpabl Opo6peHHbIe NnAbI lNMpoaa>ku

N | MMW\M

—— Click-Through —— View-through



Brand Lift Survey: pe3yanbTaT BCeX cepuun

+77% +26%
Product Product
awareness consideration




PocT npoaga>k +240%




OddnamH npoaaku

B Hunters
B Frontoffice
B Callcenter



-54% -64%

CPL CPO

3 Mecsaua noct-3ddekTa

II II II B CTonmocCTb nnaa
B CTOVMOCTb Bblaaun




YTo panbLue: Maturity RoadMapg

2 ROPO
=) Data Driven Attribution
%% Megua-cnanT oddnainH/oHNaMH

*¢) [Nyb6oKasa oL,eHKa KpeaTBOB

-~ MpeAnKTNBHbIE MOAENM



g 3¥
’g<
_g.lﬂ
s
Y

Poctncnas &8 /IBaH

OpnoB ﬂia babaes
Jou
osrmeaen: 0 1w Google



https://facebook.com/Orlov
https://www.facebook.com/IvanBabaevRU

