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Monogubl! OTnnyHaA pexnama, akTepbl XOpOoLWo cbirpanu. Mue
KaXeTca, BO MHOIOM Xapu3ma akTepa v yaepxana BHUMaHWe Ha
pexname, npeMuio emy)): -
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CraHucnas - -0

Lobpbiit seyep!

A rage MOXHO NOCMOTPEeTb peknamy? OYeHb Y NOHPaBWNach, a
MA3Tb BbIN3AEHUA B afiBepTax TyDa He XOUeTCh.
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BaLla pexnama Ha Tybe npocTo BoXecTBEeHHaE)))))
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AHHa =
PeBAT, 8bl reHuu)
EAVMHCTEBEeHHaA pexnamMa Ha rTyde, KOTOPYH 8 CMOTPHO 40 KOHUA)
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Bnagucnas - ' °
BpeHa NpUAYMaHHbIi?) A B KAKOW TO MOMEHT 3aMHTEePEeCOBANCH U
nones ryrnvTb, U HaWen TONbKO 3Ty rpynny) KpyTas oxeaTHas

pexnama y Bac Ha woTyde)
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PebaTaaaaa! cTukuToc onelove!!

370, HABEPHOE, MNepBan PeKIamMa, KOTOPYH & CO3HATENbHO
LOCMAaTPUBAID.

MepcolndUKaLma No AHAM HEQENN - 3TO X reHUanbHo! U noyemy
MHE 370 B roN0BY HUKOMAa He NMPUXOAUNIO! XOTA H3BepHOoe He

O4YeHb YAO6HO 3anyCKaTb KpeaTve Ha O4UH AeHb..
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