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UX-BopLukon ¢ Google 05/2019 oy

[lpouecc onTuMmnsaunm kKoapPuumeHTa
KOHBepcun (pekoMeHaoBaHHbIM Google)
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YTO Mbl Mbl CTanu genaTtb NO-4pyromMy nocre
Bopkwona ¢ Google?
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KonuyectBeHHble /
KayeCTBEeHHble O6yuyeHue
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UX Playbook
3HaHuUS
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KayecTBeHHbIE
nccriegoBaHus
Ha CTOPOHE
pa3paboTKku




[lpenmMyulecTBa KaueCTBEHHOIro UCCriegoBaHUS Ha

CTOPOHEe pa3paboTku
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BbiBOObI CCneaoBaHUU

Usability Score

3,9
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BbiBOObI MCCneaoBaHUU

neMeHTbl Beb-canta gnga onTMmMmsauumm

- baHHep cookie consent

*  BHyTpeHHUn nouck

- [lepeBo KaTeropuu

« CTpaHu1ua NoMCKOBbIX pe3ysibTaToB

«  Pop-up nognuckun Ha email-paccbinky

*  OUNbTPbI N COPTUPOBKA HA MOBUJTbHbIX

«  Cnncok ToBapoB B KaTeropuu nocsie NpMMeHeHUs
bunbTpOB

« [locapoyHas cTpaHuua crieymanbHbIX NMpeasioXXeHUn

«  KOHTeHT Beb-caiTa

«  “Haw 6nor” Ha MOBUIbHbIX

+ Kop3uHa

«  CTpaHuua obopmMieHUs 3aKasa

«  Peructpauusa Ha cTpaHuue opopMeHns 3akasa

- 3anonHeHune agpeca Ha CTpaHuLe ohopMIIEHUS 3aKasa

« 3anosiHeHne NepcoHasibHbIX JaHHbIX

Usability Score
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[lepBble pe3ynbTaTtbl NOCe ONTUMMU3aLNK

LleHHOCTb CTpaHuLbI KK pnsa ceccumc
0151 CTPaHULbl CO BHYTPEHHUM NMOUCKOM
cneunpepnrioXXeHnsamum
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YTO penaTb, ecnin y Bac HeT pecypcoB Onsa
NOJZIHOL,EHHOIro Ka4yeCTBEeHHOro
uccrnenoBaHua?
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BHYTpeHHMe kaueCTBEHHbIE NCCea0oBaHNS
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CrtpykTypa UX-nnemnbyka

1 nepsas vacrs. 2 Brtopas YacTh.
Jlyywine npakTukm Yeknuct gns ynydweHus KK
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Kencbl UX-nnenbyka

HONOTLIY R RAHHMA CAAT. Bid BAETE CBOE COCTIACHE HA HONOILI0BARME HAMM COOKIES C LETNO CROPA CTATHCTHKH DOCEIAEMOCTH CAITA M IIPEIOCTARSEHMS PEKIAMY o
NOAPOGHEE I
Rocrasxa | Kosrrascrot 9 o Cneuparns o
a3
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npoMo
&
(N

3ABOTBTECH, HE OBHOBJIAIOMHI KPEM

BECIIOKOACH KOJUIEKUHA MACOK JUIS JTHLA AGE DEFENDER
BOCCrMpPTOBOR TOMK C HaROMTE CHOO MABANEHYIO MACKY Cwosa anace! B yny A A THEA MR YXOAA
AN nopce!

HOBHHKH JHIo ~ TE1IO ~ BOJIOCH ~ JUIAMYAKYHH ~ OHAC ~ KAYE IPY3EH &

Macaro
aforade

HMHTEHCHBHO YBJIAZKHAIOLIA S
1 HEBEPOSITHO KPEMOBA 1
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Kapycenu c HaBurauuewm u progress bar
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YSL ontnMmnsaumsa otobpakeHusa LeH

+27%

Ko3pPULUEHT
KOHBEpcuu
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npu perucrpauvm npu perncrpaumu R e

BapuaHT-nobepurenb: ckuaka Ha YepHOM pOHE +
CTaHOapTHas LeHa Ha cepoM poHe
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Peon3anH rnmaBHou cTpaHuubl Redken

+18%
PRIy FECTIATIAR ROCTARKA BCEX 34

REDKEN REDKEN = REDKEN & KoapPULUEHT
S KOHBEepCcuu

pen. BECMIATHAA HOCTA'«BKA
e OT 4000 PYBNEW

JIEHD KPACOTHI YXXE HAYANCA!

CKW/KA 15%
HA BCE

3A NOKYTKAMM HOBOTO/IHME HABOPb
YXE B MPOJIAXE!

CMOTPETS BCE

XXX

BECTCEVEPH WA ROHAROSERS AT
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KopoTko o
rnaBHOM




