How to digitalise your media mix:
A handy guide for your promotional leaflets
Retailers have long used leaflets to inform consumers of upcoming sales or special offers. But should you
use physical, digital, or both? Google teamed up with electronics retailer Elgiganten, advertising agency
Carat, and media agency Data2Decisions to ﬁnd the answers.
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Digital is growing, but physical isn’t disappearing
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For best results, adjust your marketing mix — constantly
Start small
The goal: convert your material into a dynamic and interactive
experience, such as click-through promotions or an index of
product categories. You can begin by converting your material
into more traditional digital formats such as a PDF, then move
towards the more dynamic formats.
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Want to learn more?
Read the full case study

